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BRAN-SUM'S  IV. 
CAMPAIGN  STARTS  MARCI 
SO  STOCK  UP  NOW 


£300,000 

MARCH-AUGUST. 


NEW  TV  ADVERTISING  TO  BOOST  SALES 

Consumer  sales  figures  have  shown  us  just  how 
responsive  Bran  Slim  is  to  TV  advertising -we' 11  reach 
over  80%  of  slimmers,  starting  in  March  for  six  months 
with  a  NEW  and  more  motivating  commercial. 

So  stock-up  early  and  don't  get  caught  short 
when  the  product  really  starts  to  move. 

NEW  FLAVOUR  FOR  EXTRA  PROFIT 

Slimmers  prefer  a  taste  variety  in  their  slimming 
aids.  So  we'  ve  extended  and  improved  the  range  of  Bran  Slim  to  include  a  chocolate 
flavour  which  if  well  displayed  will  mean  even  bigger  sales  for  you  this  year. 

ECONOMY  PACKS  FOR 
EXTRA  PROFIT 

We  now  offer  Bran  Slim  in  two 
extra  value  packs.  They  represent  a 
saving  for  your  customers  and  extra 
profit  for  you,  so  contact  your  whole- 
saler today  for  our  special  introductor 
offer  and  make  room  on 
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FREE  DISPLAY  UNITS  FOR  EXTRA  PROFIT 

On  the  'Deal  36'  (which  is  a  pack  of  36  with  a  free  display  unit) 
sales  have  increased  up  to  five  fold.  On  the  'Deal  54'  (which  is  a 
display  of  54  pre-packed  in  free  floor-standing  unit)  sales  have 
increased  up  to  ten  fold.  Get  in  touch  with  your  wholesaler  for  details. 

SPECIAL  INTRODUCTORY  OFFER 

12  Economy  packs  for  the  price  of  11  (an  8*3%  discount). 
Available  for  a  limited  period  only. 

Thompson  Medical  Company  Limited,  P.O.  Box  365,  London  SW1P  1AA. 
For  further  information  call  Moray  Hicks  or  Sarah  Bennet 
(reverse  charge)  on  0 1  -235  98 1 1 . 
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"Next  time  you're  dying  from  a  cold  or  flu  you  might  be 
well  advised  to  by-pass  popular  brand-name  remedies  for 
a  bowl  of  steaming  hot  water  and  a  couple  of  aspirin  .  .  ." 
That  is  how  a  Consumer  Association  Press  release  issued 
this  week  introduces  a  Which?  report  on  cough,  cold  and 
flu  remedies  published  in  the  February  issue  of  the 
magazine. 

It  is  a  typical  opening  gambit  which,  in  the  quest  for 
consumer  value,  often  seems  to  lead  the  Association  into 
throwing  the  baby  out  with  the  bath  water.  Few 
pharmacists  would  quarrel  with  most  of  the  Which? 
findings — in  this  or  any  other  medicinal  field — since  they 
are  mainly  commonsense.  The  advice  that  nothing  can 
cure  colds  and  flu,  that  these  infections  are  not  caused  by 
cold  draughts  or  wet  hair,  and  that  the  symptoms  can  be 
relieved  while  the  body  works  on  destroying  the  virus,  will 
find  few  opponents. 

Equally,  there  will  be  total  support  for  the  view  that: 
"Cough  suppressants  are  effective  but  complete  cough 
suppression  would  be  dangerous".  But  there  are  more 
contentious  statements,  of  which  we  will  quote  the 
following:  "Cough  expectorants  are  claimed  to  make 
coughing  easier  and  more  productive  but  whether  they  in 
fact  do  is  'very  debatable',  though  they  may  be  found 
pleasant.  Lozenges  and  cough  sweets  will  sooth  a  sore 
throat,  though  sucking  any  boiled  sweet  would  do  the 
same.  Antiseptics  contained  in  some  lozenges  have  'little 
effect'." 

The  press  release  continues:  "Some  experts  felt  that 
antihistamines  'should  not  be  included'  in  all-in-one  cold 
remedies  as  they  offer  no  relief  but  sedation.  In  general, 
the  experts  did  not  like  'blockbuster'  medicines  containing 
many  drugs  for  treating  several  symptoms,  some  of  which 
may  not  be  present." 

Which?  has  made  a  crusade  out  of  debunking 
manufacturers'  claims,  of  course,  and  has  drawn  attention, 
rightly,  to  excesses  in  many  industries — and  has  been  the 
cause  of  many  dangerous  or  badly-designed  products 
being  removed  from  the  market.  But  when  it  comes  to  the 
pharmaceutical  industry — or  toiletries  and  cosmetics 
industry  for  that  matter — these  targets  are  rarely  available 
and  Which?  is  reduced  to  searching  out  the  simplest  and 
cheapest,  with  no  credit  at  all  to  innovation  and  research. 
Which?  was  on  this  occasion  "helped  by  a  panel  of 
experts"  who,  as  usual,  are  unnamed  but  who  appear 
always  to  take  an  anti-industry  attitude  to  therapy.  For 
example,  in  dealing  with  analgesics  as  cold  treatments, 
attention  is  drawn  to  the  price  difference  between  soluble 
aspirin  and  Alka-Seltzer. 

But  are  pharmacists,  the  only  profession  specifically 
trained  in  formulation  and  packaging,  to  disregard  these 
attributes  in  which  many  of  the  proprietary  medicines 
excel?  Do  the  Consumer  Association's  "experts"  examine 
the  technical  aspects  of  the  products  on  which  they 
pronounce  before  they  condemn  on  the  basis  of  price 
and  therapeutic  prejudice?  Does  foil  wrapping  count  for 
nothing  (stand  well  back  when  you  open  the  average 
domestically-stored  bottle  of  aspirin  tablets)?  Do 
formulations  such  as  Aspro  Clear  have  nothing  to  offer 
the  consumer?  No  wonder  Which?  advises  that  a  doctor's 
advice  be  sought  if  any  prescribed  medicines  are  being 
taken — it  would  never  do  to  talk  to  a  pharmacist  who 
might  see  attributes  in  a  medicine  other  than  price! 
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estric  launch  new 
two-way  data  unit 


Vestric  have  introduced  a  new  portable 
data  capture  unit,  the  Vestric  Keypad. 
The  unit  comes  complete  with  a  light  pen 
and  a  full  set  of  bar-coded  shelf-edge 
labels,  said  to  facilitate  fast  and  accurate 
entry  of  orders  into  the  keypad's  memory, 
and  an  acoustic  coupler  for  automatic 
order  transmission  by  telephone  to 
Vestric's  main-frame  computer  at  Speke, 
Liverpool. 

The  unit  is  understood  to  incorporate 
the  most  recent  advances  in  portable 
data  capture  technology.  It  offers  sig- 
nificant advantages  over  similar  equip- 
ment currently  being  offered  to  retail 
pharmacy,  say  Vestric — including  the 
facility  to  communicate  two  ways.  "Not 
only  can  the  user  quickly  collect  and 
transmit  his/or  her  order  requirements, 
information  on  current  trade  prices  can 
also  be  sent  back  from  Vestric's  main 
computer  to  the  keypad,  if  required." 

Initially,  the  keypad  will  be  available 
to  retailers  only  in  the  south-east  of 
England  and  South  Wales.  It  is  supplied 
to  chemists  on  rental  at  approximately 
£24  per  month.  "We  intend  to  have 
at  least  1,000  in  pharmacies  throughout 
the  country  by  autumn,"  says  Mr  A.  D. 
Turner,  Vestric's  customer  services  man- 
ager. 

Happy  Christmas 
for  chemists 

Retail  sales  by  chemists  and  photo- 
graphic goods  dealers  were  up  18  per 
cent  in  December  1979  on  the  same 
period  in  1978,  according  to  Department 
of  Industry  figures.  The  sales  index 
reached  556  (1971  =  100)  while  (that 
for  all  retailers  was  411,  an  increase  of 
14  per  cent.  The  index  for  independent 
chemists  and  photographic  dealers  rose 
to  356,  an  increase  of  17  per  cent,  while 
that  for  independent  retailers  in  general 
was  up  12  per  cent  to  an  index  of  328. 

NHS  receipts  are  excluded  from  the 
figures. 

More  student 
applications 

The  number  of  candidates  who  applied 
to  study  pharmacy  as  their  preferred 
subject  in  UK  universities  in  October 
1979  was  2,926.  This  is  the  highest  num- 
ber of  applications  yet,  and  an  increase 
of  195  on  1978.  Of  these,  710  were 
admitted  for  pharmacy. 

The  total  number  of  first-year  phar- 
macy students  admitted  in  October  1979 
was  843  (18  more  than  in  1978)  of  whom 
367  were  men  and  476  women.  Over- 
seas students  comprised  48  of  the  total, 
according  to  the  1978-79  report  of  the 
Universities  Admissions  Council. 


Dial-a-pharmacist 
idea  for  London 

The  Pharmaceutical  Society's  West 
Metropolitan  Branch  is  proposing  a 
"dial-a-pharmacist"  scheme  for  the  Lon- 
don area. 

""If  the  GPO  can  use  machines  to  give 
recipes  or  cricket  scores  and  other  com- 
paratively minor  information  data,  why 
not  a  reference  number  specially  to  give 
details  of  local  rotas,  and  to  emphasise 
the  availability  of  the  24-hour  on-call 
system  via  the  local  police  station?" 
writes  Mr  Ivor  Deitsch,  the  branch  bul- 
letin editor. 

The  branch  committee  is  asking  for 
members*  views  on  the  matter  or  for 
any  other  ideas  on  how  to  improve  phar- 
macy's public  relations.  Mr  Ron  Jack- 
son, a  member  of  the  branch,  told  C&D 
that  local  pharmacists  were  being  con- 
sulted first  before  any  approach  was 
made  to  the  GPO  or  police.  While  con- 
sumer organisations  were  pressing  for 
more  information  on  which  pharmacies 
were  open  out-of-hours,  some  phar- 
macists might  object  to  free  publicity 
being  given  to  "rota-breakers." 

The  idea  will  go  before  Camden  and 
Islington  Local  Pharmaceutical  Com- 
mittee and  it  may  be  put  to  the  London 
Pharmaceutical  Group  with  suggestions 
that  the  scheme  could  be  run  from  their 
offices. 

A  Post  Office  spokesman  told  C&D 
that  as  the  information  would  be  local- 
ised it  would  not  justify  its  own  "re- 
corded information  service"  such  as 
"dial-a-disc"  or  the  "speaking  clock." 
However,  the  Post  Office  charges  about 
£8  a  month  plus  VAT  for  renting  answer- 
ing machines  which  would  probably  be 
more  suitable  in  this  case. 


Consortium  spells 
out  retail  needs 
to  Chancellor 

In  its  annual  letter  to  the  Chancellor  of 
the  Exchequer,  the  Retail  Consortium 
states  that  consumer  expenditure  will 
show  a  decline  in  1980  and  the  full  year 
figure  will  not  match  that  for  1979: 
"Retail  sales  will  be  depressed  in  the 
first  quarter  and  any  improvement  in 
volume  later  in  the  year  must  depend 
on  increases  in  average  earnings  emer- 
ging at  a  higher  level  than  the  govern- 
ment will  tolerate." 

Against  this  background,  the  Consor- 
tium has  made  the  following  points  to 
the  Chancellor: 

□  Retailers  should  receive  the  same 
capital  allowances  on  new  buildings  as 
are  granted  to  manufacturing  industry 
and,  since  1978,  to  the  hotel  industry. 

□  Changes  should  be  made  to  make 
capital  transfer  and  gains  tax  liability 
more  flexible. 

□  It  is  of  paramount  importance  that 
the  present  stock  relief  scheme  be  main- 
tained. If  it  were  to  be  withdrawn  with- 
out warning  the  effect  on  the  level  and 
range  of  stock,  particularly  in  the  non- 
food sector,  would  be  extremely  serious. 

□  The  National  Insurance  surcharge, 
which  discriminates  against  the  retail 
sector  with  its  high  labour  costs,  should 
be  abolished. 

□  VAT  should  remain  at  15  per  cent; 
any  increase  would  have  serious  effects 
on  volume,  already  under  such  pressure. 

□  Encouragement  should  be  given  to 
profit  sharing  schemes,  by  amendment 
to  the  Finance  Act  1978. 

Steel  strike  begins 
to  hit  can  output 

The  steel  strike  has  begun  to  affect  the 
output  of  Metal  Box,  who  supply  around 
73  per  cent  of  aerosol  cans  and  65  per 
cent  of  food  cans  to  British  industry. 
But  food  manufacturers  have  stated  that 
there  is  no  immediate  danger  of  canned 
food  shortages. 

Metal  Box,  employing  about  34,000 
workers  in  the  UK,  are  laying  off  some 
2,500  people  at  five  of  their  plants, 
though  workers  have  been  given  the 
option  of  taking  up  to  a  week  of  their 
holiday  entitlement. 

The  Food  Manufacturers  Federation 
has  emphasised  that  shortages  of  tinned 
food  will  not  occur  for  at  least  a  month. 
Similarly,  the  British  Aerosol  Manufac- 
turers Association  says  that  industrial 
users  of  aerosol  cans  have  supplies  to 
take  them  into  March. 

The  extension  of  the  strike  into  the 
private  sector  has  not  aggravated  the 
situation  for  Metal  Box  as  they  obtain 
around  85  per  cent  of  their  steel  from 
British  Steel  and  much  of  the  rest  is  im- 
ported. Nonetheless,  lack  of  supplies 
from  BS  has  led  to  the  lay-offs  and 
meant  a  reduction  in  their  supplies  to 
industry. 
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Guild  backs 
Noel  Hall 
principles 


The  Guild  of  Hospital  Pharmacists  aims 
to  defend  the  principles  laid  down  in  the 
Noel  Hall  report,  in  the  light  of  pro- 
posed structural  changes  in  the  National 
Health  Service.  The  Guild  council 
intends  to  press  for  pharmaceutical 
officers  to  be  included  in  the  new  man- 
agement teams. 

At  a  meeting  last  week  the  council 
studied  the  recent  Department  of  Health 
consultative  paper,  "Patients  first",  and 
decided  that  the  Noel  Hall  principles 
concerning  the  size  of  a  unit  for  a  hos- 
pital pharmaceutical  service  should  he 
maintained.  It  was  felt  that  these  units 
should  not  be  divided  to  correspond  with 
the  proposed  district  boundaries. 

The  council  received  full  support  from 
last  weekend's  branch  delegates  meeting 
which  voted  unanimously  in  favour  of 
maintaining  the  Noel  Hall  principles. 

Council  also  agreed  that  the  present 
line  management  structure  should  con- 
tinue, with  accountability  to  a  pharma- 
ceutical officer  who  should  be  responsible 
to  the  new  authority  and  have  the  right 
of  access  to  its  chairman.  The  economi- 
cal management  costs  of  the  pharmaceu- 
tical service  would  be  stressed,  as  the 
existing  district  pharmaceutical  officers 
do  not  form  a  separate  tier  and  there  is 
no  overlap  of  responsibility,  unlike  other 
health  service  disciplines  which  have 
separate  district  officers  and  an  area 
officer. 

Council  agreed  that  the  regional 
health  authorities  should  recommend 
structural  changes  subject  to  full  discus- 
sion with  recognised  staff  associations 
and  subject  to  national  guidelines  to 
prevent  major  differences  between  re- 
gions. It  was  agreed  that  professional 
advisory  machinery  should  be  simplified 
and  should  include  pharmaceutical 
advisory  committees  which  had  not  been 
mentioned  in  the  consultative  paper.  The 
need  to  simplify  planning  systems  was 
supported.  It  was  finally  agreed  that  the 
council  district  members  should  set  up 
machinery  locally  to  review  respective 
RHA  proposals  for  change,  and  make 
comments  on  behalf  of  the  Guild. 

Council  compiled  a  first  draft  reply 
on  the  consultative  paper  which  would 
be  distributed  to  Guild  groups  for  com- 
ment before  the  final  report  is  prepared. 

Out-of-hours  service 

Council  received  a  report  concerning 
progress  of  the  working  party  on  out-of- 
hours  service,  set  up  in  1979  by  the  joint 
Pharmaceutical  Whitley  Council.  The 
working  party  had  concluded  its  business 
and  had  prepared  a  draft  report,  which 
included  factual  information  demonstra- 
ting the  need  for  a  paid  pharmaceutical 


service  outside  "normal''  hours,  includ- 
ing public  holidays  and  weekends.  The 
report  would  be  considered  in  detail  by 
the  staff  side  of  the  Pharmaceutical 
Whitley  Council,  with  a  subsequent 
referral  to  Guild  Council,  before  the  next 
meeting  of  the  joint  Pharmaceutical 
Whitley  Council  in  the  spring. 

No  reply  on  claim 

The  ASTMS  divisional  officer.  Donna 
Haber,  reported  that  a  reply  had  still 
not  been  received  to  the  staff  side's 
claim  for  a  minimum  of  five  week's 
annual  leave,  together  with  three  extra 
days  leave  aften  ten  year's  service  and 
increased  lecture  fees.  It  was  agreed  that 
a  reply  should  be  urged.  She  indicated 
that  the  independent  Pay  Research  Unit 
(PRU),  which  the  government  had  set 
up  to  review  salaries  of  the  Scientific 
Civil  Service,  was  not  expected  to  com- 
plete its  report  until  the  end  of  April. 
Since  hospital  pharmacists'  salaries  were 
indirectly  linked  to  these — a  policy 
which  council  had  agreed  should  con- 
tinue— a  pay  claim  for  1980  could  not 
be  formulated  in  advance  of  the  PRU 
decision.  Council  reaffirmed  its  policy 
that  improvement  to  starting  salaries  for 
basic  grade  pharmacists  should  be 
sought,  and  that  matters  to  be  consid- 
ered during  1980  should  include  revision 
of  late  clinic  fees,  a  reduced  working 
week  and  increased  London  weighting 
(which  was  currently  under  review  by  the 
Administrative  and  Clinical  Whitley 
Council). 

Council  continued  its  objective  to 
establish  a  career  structure  for  specialist 
pharmacists,  in  all  specialities  and  a 
questionnaire  is  to  be  sent  out  shortly 


to  gather  more  specific  information. 

Council  considered  a  recent  circular 
on  the  proposed  NHS  Supply  Council 
and  agreed  that  it  would  benefit  from 
having  a  pharmacist  as  a  member.  It  was 
reported  that  Dr  S.  E.  Fullerton  had 
been  nominated  by  the  North  West 
Thames  RHA,  and  council  agreed  that 
the  Guild  should  write  to  the  Depart- 
ment supporting  this  nomination  . 

Mr  C.  Hetherington  reported  on  the 
meeting  of  the  Guild's  education  and 
science  committee,  where  increased  num- 
bers of  applications  for  the  1980  Guild 
award  had  been  received.  The  Guild's 
day  conference  had  been  arranged  for 
September  27  at  the  University  Hospital 
of  Wales,  Cardiff.  Offers  from  the 
Guild's  Tyne  Wear  and  Tees  group  to 
host  the  1982  weekend  school,  and  from 
the  Manchester  group  to  host  the  1983 
school  were  accepted  with  thanks. 

An  outline  programme  for  the  1981 
weekend  school,  to  be  held  in  Stirling  in 
June  on  the  subject  of  pain  was  agreed. 

In  the  general  Whitley  Council  report 
presented  by  Mr  W.  Mott,  increased  re- 
moval expenses  and  excess  rent  allowan- 
ces were  noted. 

Vote  against  health  cuts 

The  branch  delegates  meeting  also  car- 
ried a  resolution  deploring  the  reduction 
in  health  services  resulting  from  Gov- 
ernment policy.  The  resolution  called  on 
Guild  council  to  protest  to  the  Secretary 
for  Social  Services  and  to  join  with  other 
groups  "to  mobilise  professional  and 
public  opinion  against  the  consequences 
of  reductions  in  expenditure  on  health". 

Details  of  other  motions  discussed  at 
the  meeting  will  be  published  later. 
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Miss  Howard  (left  of  centre,  no  glasses)  says  farewell  to  CCB  colleagues 


A  warning  that  women  on  low  dose  oral 
contraceptives  should  take  extra  contra- 
ceptive precautions  if  they  also  take 
antibiotics,  was  given  in  last  week's 
British  Medical  Journal. 

Two  Australian  doctors  report  the  case 
of  a  20  year  old  student  who  became 
pregnant  while  taking  M'icrogynon  30 
with  a  course  of  tetracycline  500  mg  six 
hourly  for  three  days  and  250  mg  six 
hourly  for  two  days.  She  had  not  forgot- 
ten to  take  the  oral  contraceptive,  nor 
had  she  suffered  from  diarrhoea  or  vomi- 
ting, and  she  had  previously  taken  oral 
contraceptives  for  four  years  with  no 
problems. 

Five  years  late  on 
birth-pill  story 

Recent  articles  in  the  national  Press  con- 
cerning a  male  employee  at  Thomas 
Kerfoot  Ltd  who  began  to  develop 
breasts  after  exposure  to  sex  hormones 
are  somewhat  out  of  date.  The  story  ap- 
peared last  week  in  many  of  the  daily 
newspapers,  but  a  Kerfoot  spokesman 
told  C&D  that  the  incident  occurred 
during  1974-75. 

The  Press  reports  stated  that  although 
protective  clothing  was  worn,  oestrogens 
and  progestogens  were  absorbed  into  the 
body  through  the  worker's  hands  during 
the  manufacture  of  oral  contraceptives. 
The  man  concerned  is  now  quite  normal 
and  has  retired  from  the  firm.  Now  only 
post-menopausal  women  with  no  history 
of  varicose  veins  are  employed  in  the 
section.  They  are  clothed  in  sealed 
"space  suits"  and  are  totally  protected 
from  the  contraceptives  dust.  When  the 
Sex  Discrimination  Act  was  introduced 
the  firm  was  granted  an  exemption  and 
permitted  to  employ  only  women  in  the 
contraceptives  section. 

Syntex  assurance 
on  lice  products 

Following  recent  publicity  in  the  national 
Press  concerning  the  fire  hazard  associa- 
ted with  alcohol-based  products  used  for 
the  treatment  of  head  lice  infestations, 
Syntex  Pharmaceuticals  Ltd  have  been 
clarifying  the  position  of  the  Derbac 
range. 

In  letters  to  pharmacists,  community 
physicians  and  area  health  authorities, 
the  company  explains:  "Derbac  liquid 
contains  0.5  per  cent  malathion  in  an 
aqueous  base,  is  non-inflammable  and 
therefore  safe  in  inexperienced  hands, 
particularly  in  living  conditions  where  a 
fire  hazard  may  be  present". 
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Miss  Howard  retires 
from  CCB  1916-80 

"A  probable  all-time  record  of  devoted 
service  to  pharmacists"  was  how  Mr 
David  Sharpe  chairman  of  the  Pharma- 
ceutical Services  Negotiating  Committee 
and  president  of  the  Pharmaceutical 
Society,  described  the  60  years  that  Miss 
E.  M.  Howard  had  spent  with  PSNC's 
Central  Checking  Bureau.  He  spoke  the 
words  at  a  retirement  ceremony  for  Miss 
Howard  held  in  Southgate  last  week;  also 
present  were  NPA  chairman  Mr  John 
Wilford  and  senior  executives  from  Rick- 
mansworth  and  Southgate. 

It  was  in  1916,  just  a  few  years  after 
the  passing  of  the  1911  National  Insur- 
ance Act,  that  Miss  Howard  was  first 
engaged  as  a  pricing  clerk  to  the  newly- 
formed  Central  Checking  Bureau  at  the 
Pharmaceutical  Society's  headquarters  at 
17  Bloomsbury  Square.  From  then  until 
last  week — except  for  a  relatively  brief 
interval  after  her  first  retirement  as  the 
Bureau's  supervisor  in  1960 — she  served 


J.  D.  Cronin  is  new 
Guild  president 

Mr  J.  D.  Cronin,  area  pharmaceutical 
officer,  Sefton  Area  Health  Authority, 
has  been  elected  president  of  the  Guild 
of  Hospital  Pharmacists.  Mr  Cronin  was 
previously  vice-president,  an  office  now 
held  by  Mr  R.  M.  Timson. 

Mr  Mike  Cullen  was  re-elected  pro- 
fessional secretary  and  Mr  Timson  re- 
elected editor  at  a  Guild  council  meeting 
last  weekend. 

Two  new  members  were  elected  to  the 
Guild  council  at  the  branch  delegates 
meeting  the  same  weekend.  They  are 
Jane  Moffatt,  a  basic  grade  pharmacist, 
Royal  Free  Hospital,  London,  and 
Mr  Martin  Jackson,  a  teacher-practi- 
tioner staff  pharmacist  at  Newcastle  Gen- 
eral and  Sunderland  Polytechnic. 

Mr  A.  M.  S.  Cullen  and  Dr  S.  E. 
Fullerton  were  re-elected,  as  was 
Mr  W.  T.  Brookes,  a  former  vice- 
president  who  failed  to  be  re-elected  last 
year.  Ann  Walton  and  J.  Morris  were 
elected  as  district  members. 

The  following  lost  their  seats — 
W.  Mott  (immediate  past  chairman  of 
the  Pharmaceutical  Whitley  Council  staff 


as  a  key  member  of  the  staff.  Now,  j 
close  on  80,  and  some  64  years  later,  j 
Miss  Howard  felt  that  the  time  had  at  J 
last  come  to  say  farewell  to  her  friends  j 
and  colleagues. 

Among  the  many  presentations  to  Miss  ] 
Howard   were   a   cheque   from  PSNC 
members  and  an  electric  typewriter  from 
the  NPA  Board  of  Management. 

Although  Miss  Howard  worked  in  the 
same  department  throughout  her  career 
she  had  variety  in  her  places  of  employ-  I 
ment.  First  at  Bloomsbury  Square  until  f 
1921,  then  at  Tavistock  Square  after  re-  9 
sponsibility  for  the  Bureau  had  been  | 
transferred   to   the   Retail   Pharmacists'  I 
Union  following  the  Jenkin  judgment,  I 
then  to  Queen  Square  when  the  RPU 
became  the  NPU.  During  the  war  years  j 
she   was   evacuated   with   the   Union's  J 
headquarters  to  Bourne  End,  Hertford-  I 
shire. 

She  retired  as  the  Bureau's  supervisor  j 
in   1960,  but  she  rejoined  as  assistant  I 
supervisor  a  few  years  later  and  went 
to  the  NPU  at  Southgate  in  1966.  By  this 
time  the  CCB  was  operating  under  the 
Central  NHS  Committee  and  in  1976,  I 
when  the  PSNC  moved  its  main  secret- 
ariat   to    Rickmansworth,    the   Bureau  I 
moved  to  its  own  offices  in  another  part  I 
of  Southgate. 


side),  K.  I.  Munns,  S.  J.  Foster  and 
Marion  Hodges. 

Other  council  members  for  the  coming 
year  are — Messrs  Dinwoodie,  Fenton- 
May,  Goldberg,  Hetherington,  Hifchings, 
Medlow,  Poole,  Dr  Lowther  and  Miss 
Marton. 

Miss  Jessie  Anderson,  dispensing  assist- 
ant, has  retired  after  40  years  in  the 
chemists  department  of  the  Co-operative 
Society  in  Darlington. 
Mr  David  Sharpe,  FPS,  president  of  the 
Pharmaceutical  Society,  was  a  guest  of 
the  Reading  Rotary  Club  last  week.  He 
outlined  to  his  audience  the  problems 
of  negotiating  with  the  Government  and 
remarked  that  the  MP  for  Reading 
South,  Dr  Gerard  Vaughan,  Minister  of 
Health,  had  actively  supported  phar- 
macists while  in  opposition  but  times  had 
changed.  Mr  Sharpe  explained  why  an 
independent  Review  Body  for  phar- 
macists should  be  set  up  to  put  future 
negotiations  on  a  proper  footing.  He 
concluded  his  address  by  paying  tribute 
to  the  pharmaceutical  industry  and 
warned  that  adverse  publicity  on  drugs 
was  not  presenting  a  true  picture  of  the 
industry's  contribution  to  the  nation's 
health. 

Continued  on  p197 
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Blisteze:  a  proven  seller  for  sore  lips 
and  cold  sores 

Blisteze  cream  continues  to  be  the  most 
popular  treatment  for  cold  sores  and  chapped 
lips.  Customers  know  that  its  gentle,  medicated 
action  means  effective  relief  for  sore  lips. 
Backed  by  heavy  national  advertising,  Blisteze 
is  available  in  display  outers  of  24.  Make  sure 
you  have  enough  to  meet  demand. 


New  Blistik  for  dry  lips 

Sensitive  lips  are  very  often  affected  by  extreme  weather 
conditions.  To  prevent  this,  Dendron  have  introduced 
Blistik.  Available  in  a  handy  stick  on  a  colourful  blister- 
packed  card,  Blistik  will  soothe  dry  lips.  Together  Blisteze 
and  Blistik  cover  all  manner  of  lip  problems.  And  when 
ordered  together,  an  extra  discount  is  available 
to  you.  Contact  Dendron  today. 


Blisteze  and  Blistik  from  Dendron 

Dendron  Ltd.,  94  Rickmansworth  Road,  Watford, 
Herts.  WD1  7JJ.  Tel.  (0923)  29251. 
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WINTER 
REMEDIES 

Special 


am  bulletin 


BEECHAM  PROPRIETARIES  BRENTFORD  MIDDX 


Biggest  ever  TVcampaigns  bring 

BIG  COLD  &  FLU 
SEASON  SALES 


NOW,  in  February,  as  flu,  colds  and  coughs  reach  their 
regular  yearly  peak,  Beecham  Winter  Remedies  are 


feeling  the  full  benefit  of 
the  heaviest  TV  campaigns 
they  have  ever  known. 

For  brand  after  brand,  the  story 
is  one  of  heavy  demand  -  demand 
resulting  from  memorable  commer- 
cials, high  frqeuency  appearances 
and  an  all-time  record  spend. 

£im  Nurses 

The  national  launch  of  Day-Nurse, 
first  ever  complete  daytime  cold  remedy, 
not  only  saw  the  arrival  of  a  twin  for  lead- 
ing night-time  elixir,  Night  Nurse,  it  has 
also  meant  a  combined  TV  spend  of  over 
£1,000,000  -  a  figure  aimed  at  ensuring 
continued  leadership  for  the  established 
brand  and  certain  success  for  the 
newcomer. 


Hottest  Lemon 

Two  more  winter  best  sellers  supported 
as  never  before  are  Beechams  Powders, 
Britain's  No.  1  cold  remedy  and  Hot 
Lemon,  whose  sales  growth  rates  as  the 
hottest  in  its  sector.  For  this  achieve- 
ment, much  credit  goes  to  the  lively,  com- 
petitive commercials  currently  on  air. 

Brand  Leader 

Profiting  from  an  all-time  record  TV 
spend,  too,  is  advertised  brand  leader, 
Veno's  Cough  ■  Mixture.  Both  Original 
formula  and  Honey  Lemon  today  enjoy 
phenomenal  sales,  as  do  Mac  Throat 
Lozenges,  another  brand  for  which  this 
winter's  TV  investment  constitutes  a 
record. 

All  in  all,  a  healthy  sales  picture  and 
one  which  tells  every  chemist  that  now  is 
the  time  to  check  stocks  of  Beecham 
Winter  Remedies  -  and  display,  display, 
display ! 


LEADING  FROM 
THE  START! 


Two  stars  -  Night  Nurse  and  the  personality 
who  sells  it  so  vibrantly  on  TV. 


For  Hot  Lemon,  proven  commercials  take 
a  competitive  stance. 


py^IHE  WORDS 
BACK  IN  YOUR  MOUTH 


Warmth  and  family  appeal  characterise 
the  Veno's  TV  story. 


Their  novelty  gives  Mac  TV  commercials 
unique  stand-out  quality. 


Proven  in  test  market,  launched 
nationally  this  winter,  Day-Nurse 
outstripped  all  its  new  competitors 
right  away. 

OVER  50%  SHARE 
With  massive  TV  support  and 
extra  memorable  commercials,  the 
product  went  into  the  New  Year 
already  scoring  57%  of  the  extra 
volume  recorded  by  this  season's 
three  new  national  brands. 


Setters,  Phensic  forge  ahead 

Following:  Setter's  new  year  TV  burst  - 
more  will  follow  -  the  market  swing:  to  the 
brand  continues.  Current  demand  for  Phensic 
is  repaying  its  heavy  TV  investment. 


SELLTHROUGH  THE  80  s  WITH  BEECHAM  HOME  MEDICINES 
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TOPICAL  REFLECTIONS 


Dr  Eric  Sne 


Dr  Eric  Snell,  MA,  MD,  FRCP,  at  pre- 
sent a  medical  director  of  Glaxo  Group 
Research  Ltd,  is  to  take  up  a  new 
appointment  as  director  of  medical  and 
scientific  affairs  with  the  Association  of 
the  British  Pharmaceutical  Industry.  Be- 
fore joining  Glaxo  Laboratories  Ltd  in 
1965,  Dr  Snell  held  a  number  of  acad- 
emic research  and  teaching  posts,  in- 
cluding the  May  readership  in  medicine 
at  Oxford  University.  He  was  awarded 
his  fellowship  of  the  Royal  College  of 
Physicians  in  1973.  Dr  Snell  has  served 
as  chairman  of  the  medical  committee 
and  as  a  member  of  the  code  of  practice 
committee  and  the  former  scientific  and 
technical  council  of  ABPL 
Mr  J.  G.  Roberts,  FPS,  regional  phar- 
maceutical officer,  Mersey  RHA,  is  the 
recipient  of  the  Evans  medal  for  1979. 
A  former  president  of  the  Guild  of 
Hospital  Pharmacists,  Mr  Roberts  will 
be  presented  with  his  medal  at  a  dinner 
to  be  held  during  the  Guild's  weekend 
school  on  March  28-30  at  Loughborough 
University. 

Dr  Jim  Coombes,  research  director, 
Hoechst  UK  Ltd,  pharmaceutical  divi- 
sion, has  been  elected  chairman  of  the 
Society  for  Drug  Research.  The  Society, 
which  has  a  membership  of  800,  brings 
together  researchers  from  all  disciplines 
who  have  an  active  interest  in  the  dis- 
covery and  development  of  new  medi- 
cines. Dr  Coombes  is  a  member  of  the 
research  and  development  committee  of 
the  Association  of  the  British  Pharma- 
ceutical Industry  and  is  also  chairman 
of  the  CBI  working  party  on  genetic  en- 
gineering. 

Deaths 

Taylor:  Mr  George  Wright  Taylor, 
MPS,  founder  of  British  Chemotheutic 
Products  Ltd,  Kemtheutic  House,  Grant 
Street,  Bradford,  aged  72.  Mr  Taylor 
supplied  his  pharmaceutical  products  to 
the  Royal  family  becoming  a  Royal 
Warrant  holder.  He  registered  in  1929, 
became  an  optician  and  obtained  a  law 
degree  from  Leeds  University  before 
opening  his  manufacturing  business. 
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by  Xrayser 

Nothing,  nothing,  nothing 

Last  week  I  suggested  that  the  mile-long  list  of  resolutions  to  the 
conference  of  LPCs  was  largely  a  waste  of  time,  and  as  likely  of  success 
as  our  sending  our  orders  to  Father  Christmas,  for  surely  the  only  thing 
to  have  been  argued  should  have  been  ways  and  means  of  getting  the 
Government  to  accede  to  our  not  unreasonable  desire  to  get  an  annual 
review  from  an  independent  but  binding  Review  Body.  I  thought  it  would 
have  been  obvious  to  anybody  with  a  bit  of  sense  that  if  all  the  fertile 
(febrile?)  brains  in  pharmacy  were  to  concentrate  on  this  one  objective 
then  the  other  reasonable  hopes  could  be  realised  as  a  natural 
consequence  of  getting  our  contract  onto  a  proper  and  businesslike 
footing.  But  no,  the  chairman  of  the  PSNC  is  congratulated  on  completing 
a  "colossal  agenda"  without  ever  stifling  discussion! 

From  the  reports  it  looks  as  though  the  discussion  was  limited  to 
proposer  and  seconder,  with  a  few  of  the  regular  showmen  making 
careful  comments.  Nothing  more?  Is  it  possible  that  the  whole  exercise 
is  becoming  academic.  A  sterile  debate?  When  we  read  that  one  delegate 
even  wanted  to  put  aside  the  discussion  of  sending  out  a  ballot  to  find 
out  our  feelings  on  sanctions,  it  makes  you  wonder  how  he  came  to  be 
at  the  meeting  at  all.  I  don't  doubt  that  there  are  pharmacists  whose 
businesses  are  doing  very  well  indeed  and  who  do  not  want  anything 
to  upset  their  present  happiness,  but  if  they  believe  they  are  truly 
representative  of  us  all,  they  are  kidding  themselves.  The  only  speech 
which  had  content  would  seem  to  have  come  from  Mr  Alan  Smith  who 
said  that  we  have  been  talking  for  years  and  getting  nowhere  fast. 

In  the  face  of  such  unsuccess  perhaps  someone  would  suggest  a 
better  alternative  than  asking  each  of  the  contractors  just  what  actions 
they  would  be  willing  to  endorse.  Certainly  I  would  tremble  at  resigning, 
although  it  should  not  be  beyond  our  wit  to  devise  some  schemes  to 
make  it  possible  to  serve  patients'  needs  yet  make  our  protest  instantly 
acknowledged.  Perhaps  this  is  the  time  for  us  all  to  offer  ideas  of  how 
we  might  so  affect  public  opinion  that  the  Government  must  meet  us. 
Always  keep  in  mind  that  our  aim  is  not  so  much  more  pay,  as  an 
acceptable  method  of  determining  return  for  our  services. 

At  the  moment  we  have  reason  to  fear  that  the  Government  is  about 
to  make  an  assessment  of  the  discounts  most  of  us  have  been  getting 
from  "ethicals"  purchases,  and  take  it  back  from  us.  We  will  have 
nobody  to  appeal  to  if  the  assessment  is  unjust.  If,  as  I  have  heard  it 
said,  they  propose  taking  5.4  per  cent  some  might  still  gain,  while 
others — the  small  contractor  like  myself — will  lose  up  to  the  whole 
amount.  It  can  be  no  secret  that  discounts  have  helped  us,  for  in  my 
case  they  have  covered  the  rises  in  rates,  wages,  heating  and  other 
overheads  to  a  certain  extent,  while  the  slowing  of  closures  must  be  a 
direct  result  of  this  money.  Remove  it  and  down  will  go  our  numbers — 
again. 


Wider  scope 


I  liked  the  thoughtful  article  by  Mr  C.  D.  Ross  last  week,  which  examined 
the  case  for  giving  retail  pharmacists  a  more  effective  range  of 
medicaments  for  counter  prescribing.  I  suspect  we  have  been  brain- 
washed into  being  scared  to  give  anything  effective  in  case  we  turn  our 
patients  into  prospective  addicts  or  cause  some  sensitivity  or  other. 
I  am  thinking  of  Phensedyl,  whose  sales  have  now  slumped  to  an  all-time 
low,  whereas  it  can  be  a  rational  and  useful  item  to  be  sold  on 
recommendation  by  us.  A  draught  of  chloral  (when  we  could  give  it) 
gave  a  trouble-free  sleep  to  some  patients  in  distress,  while  Maxolon 
is  a  natural.  How  about  Imodium?  Perhaps  the  Pharmaceutical  Society 
could  usefully  examine  ways  in  which  the  range  of  products  we  are 
able  to  sell  over  the  counter  might  be  enlarged  by  pointing  out  to  the 
Government  (in  concert  with  the  BMA?)  that  the  pharmacist  is  singularly 
well  qualified  to  deal  with  drugs  and  might  reasonably  be  trusted  to  act 
responsibly  if  given  a  more  up-to-date  armoury  from  which  to  ease  minor 
ailments,  and  thus  reduce  unnecessary  pressure  on  the  NHS  service? 
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National  launch  of  Deep 
Fresh  brought  forward 

After  test  marketing  in  the  Scottish  and 
Southern  television  areas  for  some  ten 
months  Reckitt  &  Colman  have  now 
launched  Dettol  Deep  Fresh  nationally. 
Dettol  Deep  Fresh  (250ml  £0.79,  400ml 
£1.09)  is  the  company's  first  venture  into 
the  bath  additive  market,  which  they 
estimate  to  be  worth  about  £40  million 
and  still  growing. 

The  national  launch  was  planned  for 
the  spring  but  the  company  says  that  the 
success  of  the  test  marketing  exercise 
has  prompted  them  to  bring  it  forward. 
It  is  claimed  that  the  regional  campaign 
pushed  the  product  to  brand  leadership 
in  those  areas  and  that  the  high  level  of 
repeat  purchase  demonstrated  an  "excel- 
lent level  of  consumer  response". 

Two  major  features  are  attributed  to 
Dettol  Deep  Fresh  which  are  said  to 
make  it  different  from  other  foam  baths. 
Apart  from  its  foaming,  cleansing,  relax- 
ing and  refreshing  qualities  and  its  plea- 
sant perfume,  it  also  contains  an  "anti- 
septic freshness"  ingredient — said  to  help 
combat  the  .bacteria  ithat  cause  staleness 
and  body  odour. 


Additionally  it  is  said  to  have  a  unisex 
quality  which  broadens  its  appeal  to 
men,  women  and  children.  It  is  packaged 
in  a  clear  plastic  pack  "without  gim- 
micks". 

The  national  launch  will  be  backed  by 
a  £Jm  advertising  campaign,  including  a 
television  hurst  from  about  mid-March. 
There  will  also  be  below-the-line  promo- 
tions including  national  competitions  and 
sponsorships.  Reckitt  &  Colman  pharma- 
ceutical division,  Dansom  Lane,  Hull. 


Redelan  tablets 
change  formula 

The  formula  of  Redelan  has  been  chan- 
ged to  the  following  from  January  17: 
Vitamin  A  5500iu,  vitamin  B1  1.2mg,  B2 
1.8mg,  B6  1.6mg,  B12  0.0014mg,  vitamin 
C  75mg,  vitamin  D2  400iu,  vitamin  E 
lOmg,  niacinamide  15mg,  calcium  panto- 
thenate 13mg.  The  vitamin  D2  (ergo- 
calciferol)  content  has  been  reduced 
from  450iu  to  400iu.  The  product  is  now 
included  in  the  General  Sale  List.  Roche 
Products  Ltd,  Welwyn  Garden  City. 

Unichem  offers 
for  February 

Unichem's  bargains  available  from  Feb- 
ruary 11-29,  are  as  follows:  Alberto  V05 
conditioner,  Angiers  junior  aspirin, 
Atrixo,  Allurell  hairspray,  Brut  33  sham- 
poo, Chapstick,  Crest  toothpaste,  Crowes 
Cremine,  Duracell  batteries,  Discover  2 
home  pregnancy  test  kit,  Denim  antiper- 
spirant  and  shave  foam,  Disprin  and 
Dispnn  Junior,  Elastoplast  Airstrip  and 
stretch  fabric,  Elseve  shampoo,  Fairy 
toilet  soap,  Gold  Spot,  Halls  Mentholyp- 
itus,  Head  &  Shoulders  lotion,  Handy 
Andies,  Harmony  hair  colourants,  Ipso 
sweet  drops,  Johnson's  baby  soap,  baby 
cream  and  baby  bath;  Kotex  Brevia, 
Macleans  powders  and  tablets;  Silvikrin, 
Snugglers,  Seders,  Tampax,  Vitapointe 
conditioner,  Whistling  Pops  display  unit 
and  Wilkinson  Sword  Bonded  blades. 
Unichem  Ltd,  Morden  Surrey. 
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Vichy  gift  box 

Vichy  skin  care  are  giving  customers  the 
chance  to  try  their  basic  cleansing  and 
protection  routine  with  a  special  pack 
available  through  leading  independent 
chemists  (not  Boots)  until  the  end  of 
April. 

For  £3,  the  gift  box  contains  a  full 
size  tube  of  Vichy's  light  day  cream, 
emulsions  essentielles  together  with  40ml 
trial  size  bottles  of  Vichy's  cleansing  milk 
and  tonic  lotion. 

The  packs  are  available  for  four  skin 
types — oily,  normal,  dry/delicate  and 
very  dry/delicate.  Vichy  (UK)  Ltd,  1 
Hay  Hill,  London  W1X  7HF. 


Mirror  mirror  on 
the  stage 

Stagelight  cosmetics  have  increased  their 
range  with  the  launch  of  a  skin  care  and 
treatment  line  called  Mirror  Mirror. 
This  comprises  soft  plus  cleaner  (£3.95), 
nature  wash  (£4.50),  vibra  I  and  II  (£3.95 
each),  nature  clear  blemish  pads  (£4.50), 
nature  scrub  (£4.25),  undercover  mois- 
tunser  (£4.25),  nature  fresh  blotting  lo- 
tion (£3.95),  II  phase  exfoliating  cream 
(£5.95),  II  phase  penetrating  cream 
(£6.95).  30-day  collagen  system  I  (£8.95), 
NMF  follow-up  sytem  II  (£8.50).  golden 
eye  oil  beads  (£7.95)  and  Abschminke 
cleanser  (£3.95). 

Additions  to  the  existing  range  include 
the  introduction  of  seven  new  sparkle 
eye  shadows  (£3.50)  to  what  is  described 
as  the  best  selling  line.  They  are  auber- 
gine, esmerelda,  onyx,  saph-hre,  vio-lite, 
sunstone  and  roseberry. 

A  range  of  16  swivel  lipsticks  (£2.50) 
is  also  available.  They  are  adobe,  bunny 
hop  pink,  chocolate,  grape,  iced  brandy, 
iced  honey,  iced  raspberry,  iced  roses, 
kiss  me  red,  plum  red,  sunset  coral, 
tawny  copper,  moonlight  and  roses, 
blackberry,  fushia  ristic  and  rose  velvet. 
Stagelight  Cosmetics,  70  Russell  Square, 
London  WC1. 

Contac  in  24s 

A  new  24  pack  size  of  Contac  400  (£1.85) 
is  now  available  in  the  London  area.  It 
will  be  launched  nationally  later  in  the 
year.  Menley  &  James  Laboratories  Ltd, 
Mundells,  Welwyn  Garden  City,  Herts 
AL7  1EY. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW — Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward,  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Askit  powders:  Sc 

Alka-seltzer:  All  areas 

Atrixo:  All  areas 

Clairol  Clarisse:  All  areas 

Clearasil  Clearguard  cream:  Ln 

Clearasil  Clearguard  lotion:  All  except  Ln 

Crest  toothpaste:  Ln,  Sc,  WW,  NE,  A,  U, 

We,  G,  CI 
Cyclax  Moistura:  All  areas 
Dry-clear  acne  lotion:  M 
Farley  rusks:  All  except  E,  CI 
Heinz  babyfoods:  Lc,  Y,  Sc,  So,  NE,  G 
Minadex:  Ln,  M,  Lc,  Y,  NE 
Oil  of  Ulay:  Ln 

Owbridges  Cold  Control:  All  areas 
Signal  toothpaste:  All  areas 
Snugglers:  All  areas 
SR  toothpaste:  All  areas 
Vespre:  All  except  A 
Wondra:  Y,  NE 
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Wella  sponsor  Olympics 
with  Crisan  shampoo 


Wella  have  joined  the  list  of  sponsors  to 
the  British  Olympic  Appeal  Committee, 
aimed  at  raising  funds  in  aid  of  the 
British  Olympic  Team.  The  Crisan  range 
of  shampoos  is  to  be  the  Wella  product 
endorsed  by  the  team  and  all  advertising, 
merchandising  and  promotional  material 
will  carry  the  message  "Wella  the  official 
suppliers  of  Crisan  shampoo  to  the 
British  Olympic  Team''. 

All  members  of  the  team  will  be  sup- 
plied with  Crisan  shampoo  prior  to  their 
departure,  with  further  supplies  avail- 
able at  the  Olympic  Villages. 

A  consumer  and  trade  competition 
includes  a  first  prize  of  two  tickets  to 
see  the  Moscow  Games  with  first  class 
accommodation  for  nine  days  and  tickets 
for  a  number  of  events.  There  will  also 
be  opportunities  for  sightseeing  and  cul- 
tural entertainment.  Fifty  runners  up 
will  receive  a  prize  of  a  Crisan  Olympic 
T  Shirt. 

On  the  entry  form  there  is  a  space  for 
the  consumer  to  write  the  name  and 
address  of  the  outlet  where  Crisan  was 
purchased,  thus  enabling  the  promoters 
to  identify  the  source  of  purchase  and 
award  the  trade  prize — two  tickets  to  the 
Olympic  Games — to  the  retailer  who 
supplied  the  winning  consumer. 


The  competition  invites  consumers  to 
study  four  pictures  and  select  the  correct 
title  from  eight  possibilities  for  each  of 
the  four  famous  sporting  events  illustra- 
ted. Tn  addition  they  are  asked  to  com- 
plete the  sentence  "I  use  Crisan  sham- 
poo because  .  .  ."  (in  not  more  than  12 
words)  and  enclose  proof  of  purchase 
with  their  entry. 

For  every  entry  received  in  the  Olym- 
pic Games  competition  Wella  will  give 
lOp  to  the  British  Olympic  Appeal  fund. 
Special  point  of  sale  merchandisers  hold- 


ing 12  bottles  of  Crisan  are  available 
which  incorporate  a  dispenser  for  the 
competition  leaflets.  During  the  promo- 
tional period  every  bottle  of  Crisan  will 
carry  a  logo  of  the  British  Olympic 
Association  positioned  on  the  cap.  The 
closing  date  for  the  competition  is 
March  31. 

A  spokesman  for  Wella  told  C&D  that 
they  would  not  become  involved  in  any 
political  element  concerning  the  Olym- 
pics and  would  continue  to  raise  funds 
for  wherever  and  whenever  the  Games 
are  to  be  held.  Wella  (GB)  Ltd,  Wella 
Road,  Basingstoke,  Hants. 


Clinique  Young  Face 
blushers  updated 

Clinique  have  updated  their  Young  Face 
creamy  'blushers  with  four  new  shades 
available  from  March.  The  shades  are 
sweet  cedar,  currant  plum,  rosy  amber 
and  cinnamon.  Clinique  Laboratories 
Ltd,  54  Grosvenor  Street,  London  Wl. 

Dermalex  additions 

Dermalex  skin  lotion  is  now  available  in 
a  28-day  pack  (100ml,  £2.42)  and  a 
250ml  size  with  dispenser  (£6.38).  The 
dispenser  gives  a  measured  application 
of  2ml.  Dermalex  Co  Ltd,  146  Kilburn 
High  Road,  London  NW6  4JD. 


NOW  IS 
THE  TIME 

to  stock  up  with 


The  tried  and  trusted 
indigestion  remedy 

Ask  your  Wigglesworth 
representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 


Wi-sthoughton  Bolton  BL5  3SL.  Telephone:  0942  811%? 

Aiwmhctol  ll*.  WILLOWS  FRANCIS  GROUP 
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COUNTERPOINTS 

Harpic  Jets  into  1980  with  . 
national  launch  and 


Harpic  Jet  liquid  is  to  go  national.  On 
test  in  the  Tyne  Tees  and  Border  tele- 
vision areas  since  January  1979,  Reckitt 
Products  estimate  it  has  achieved  a 
25  per  cent  trial  rate  with  62  per  cent 
repeat  purchase. 

Harpic  Jet  (£0.56)  is  described  as  an 
acidJbased,  blue,  thick  lavatory  cleaner 
with  a  fresh  smell.  Reckitt  claim  that  it 
not  only  kills  lavatory  germs  and  re- 
moves scale,  but  that  its  directional 
nozzle  in  an  easy  to  handle  500ml  plastic 
bottle  enables  cleaning  right  up  under 
the  rim.  Its  thick  formula,  they  say, 
allows  the  liquid  to  cling  to  the  bowl, 
completely  removing  the  lime-scale. 

Harpic  Jet  goes  national  beginning 
with  London,  Southern,  Anglia  and 
Yorkshire  in  February  with  the  remain- 
ing areas  following  during  March. 
Reckitts  say  they  will  be  spending  £1 
million  on  advertising  support  during 
1980,  of  which  half  will  concentrate  on 
television.  Television  advertising  breaks 
in  the  initial  roll-out  areas  at  the  end  of 
February  and  spreads  to  the  other  areas. 

Vestric  February 
promotions 

Vestric  promotions  for  February  are:  — 
Ayds;  Wella  hairset;  Johnson's  cotton 
buds;  Silvikrin  hair  spray  (200g);  Klee- 
nex toilet  tissue;  Kleenex  for  men; 
Palmolive  shaving  cream;  Palmolive 
rapid  shave;  Tampax;  Elastoplast;  Tegrin 
cream;  Tegrin  lotion;  Tegrin  herbal 
and  Lilia  stick-on  towels.  Vestric  Ltd, 
Chapel  Street,  Runcorn,  Cheshire. 

Orlane  B21  trio 

To  join  the  cleanser  and  tonifier  and  to 
complete  the  trio  of  new  products  in  the 
B21  range,  Orlane  are  introducing  an 
eye  make-up  cleansing  gel.  The  gel  is 
described  as  transparent  and  colourless 
removing  all  types  of  eye  make-up  with 
the  exception  of  waterproof  mascara.  It 
comes  in  a  100ml  tube  (£8.00.)  Orlane 
Cosmetics  (UK)  Ltd,  21  Grafton  Street, 
London  W1X  3LD. 

Cussons  relaunch 
Gerard  soap 

Cussons  UK  are  relaunching  Gerard 
variety  soap  to  "increase  their  penetra- 
tion of  the  'shrink-wrapped  multi-pack' 
sector"  which  they  believe  accounts  for 
over  13  per  cent  of  the  £65  million  soap 
market. 

The  company  says  the  new  Gerard 
variety  has  an  improved  fragrance,  better 
quality  soap  base,  and  new  colours  and 
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Harpic  Jet  will  be  launched  with  a  pro- 
motional 8p  off  flash  pack.  Reckitt 
Houseold  Products,  Reckitt  House, 
Stoneferry  Road,  Hull  HU8  8DD. 


packaging.  Available  in  shrink-wrapped 
multi-packs  of  different  colours,  the  soap 
comes  in  two  sizes — the  340g  contains 
three  bath  size  tablets  while  the  285g 
pack  contains  four  toilet  size  tablets.  The 
relaunch  is  supported  with  a  special  in- 
troductory stocking  bonus  during  Feb- 
ruary and  March.  Cussons  (UK)  Ltd, 
Clivemont  Road,  Cordwallis  Trading 
Estate,  Maidenhead,  Berks. 

Lipcote  on  air 

Lipcote  lipstick  fixative  is  to  be  adver- 
tised on  Metro  Radio  and  Tyne  Tees 
throughout  February.  A  14  for  12  offer 
will  be  available  to  all  retail  pharmacies 
in  the  area.  Blakoe  Ltd,  225  Putney 
Bridge  Road,  London  SW15. 


Bran-slim  chocolate 

Bran-slim  will  be  introducing  a  chocolate 
flavour  tablet  from  March.  To  promote 
the  product  a  £300,000  advertising  cam- 
paign is  to  be  screened  for  six  months 
from  March.  Packs  now  available  are 
chocolate  and  original  in  two  sizes  (60 
tablets,  £1.59;  108  tablets,  £2.79).  Dis- 
play units  to  hold  36  or  54  packs  are 
available.  Thompson  Medical  Co  Ltd, 
PO  Box  365,  London  SW1P  1AA. 

Mascara  'madness' 

Maybelline  are  offering  their  three  top 
selling  mascaras  at  lOp  less  than  the 
recommended  retail  prices  while  stocks 
last.  The  three  brands  on  offer  are  great 
lash,  fresh  lash  and  ultra  lash. 


}a  vitamins 
minerals 

Health  Diet  Food  Co  Ltd  have  intro- 
duced Jogga  capsules  (36,  £2.65)  designed 
for  sportspeople.  The  capsules,  taken 
once  daily,  contain  vitamins  A,  D,  E,  C 
and  the  B  vitamins,  plus  ginseng,  bee 
pollen,  iron  and  other  minerals  including 
those  likely  to  be  lost  through  the  per- 
spiration of  exercise.  Health  &  Diet  Food 
Co  Ltd,  Seymour  House,  79  High  Street, 
Godalming,  Surrey  GUI  1AW. 

Bellair  repackage 
deodorants 

Cool  'n'  Dry  antiperspirant  and  Fresh  'n' 
Cool  deodorant,  produced  by  Bellair 
Cosmetics,  are  now  available  in  aerosols 
(150g,  £0.55). 

Bellair  have  also  updated  both  pack 
design  and  fragrance.  An  Alpine  design 
theme  has  been  adopted,  to  co-ordinate 
with  a  new,  fresh  scent.  Bellair  Cosmetics 
Ltd,  New  Road,  Winsford,  Cheshire. 


Full  page  colour  advertisements  have 
been  booked  in  leading  magazines  in- 
cluding Look  Now,  19,  Honey,  Cosmo- 
politan and  Company.  In  addition,  the 
mascaras  are  packed  in  "selfasta"  units 
for  easy  counter  display.  Plough  (UK) 
Ltd,  Penarth  Street,  London  SE15  1TR. 

Drawing  the  liners 

Woods  of  Windsor  have  extended  their 
range  with  three  further  traditional 
flower-scented  drawer  liners.  These  are 
rose,  lily  of  the  valley  and  lavender  and 
honeysuckle  (£3.50  per  box). 

Each  box  comprises  six  sheets  (24  x 
17  in)  with  a  matching  leaf  motif  on 
both  the  paper  and  the  packaging.  Woods 
of  Windsor,  Queen  Charlotte  Street, 
Windsor,  Berks. 
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Why  it  pays  to  install 
aclosed-circtritTVthatdoesntwork 

The  Volumatic  simulated  has  red  neons  to  show  which       year,  each  unit  comes  with  an 

CGTV  camera.  lens  is  'operating'  and  a  flashing  anti-theft  warning  notice. 

It  looks  like  a  genuine  orange  'functioning'  neon.  The  simulated  CCTV  is 

closed-circuit  TV  camera.  The  wall-mounted  'camera'  just  one  of  the  bright  ideas  from 

It  'scans'  like  a  genuine  (below)  has  a  red  operating  light  Volumatic,  Europe's  retail 

closed-circuit  TV  camera.  and  random  'scanning'  move-      security  experts. 

And  it  certainly  deters  ment.  Send  now  for  full  details, 

thieves  like  one.  Fully  guaranteed  for  one 

Only  you  will  know  it  isn't.  W  r-W@  %  /  _   I  *  ■ 

The  Volumatic  simulated  "'•"•-^^^  \f^\  III  TY%  flfc  T I 

CCTV  cameras  have  all  the      n  m**m«>*>m^  T        w  Wl  %MM  I  IU 

deterrent  effect  of  the  real  *'o#i  .*       ft  Simulated  Closed-Circuit  Television 

thing  at  just  a  fraction  A<  ,{» ttlj  i  V."  ^  Volumatic  Limited,  Taurus  House,  Kingf ield  Road, 

ofthpnripp  WW  $lOTr&  */  Coventry  CV6  5 AS.  Telephone:(0203)84217 

UI  me  price.  J*.  hiHm*ri   Telex:  Chamcom  311033 [Volumatic. 

I  hey  are  simple  to  install,     ^^^^^^^^^^^  . 

COSt  next  to  nothing  to  run.  ^  — —  F^*5^^^       please  send  me  full  details  of  Volumatic's  Simulated  1 

.    j  .1  ^gSffl  I  Closed-Circuit  Television.  [I 

And  there  are  no  costly  • 
maintenance  worries.        gtiflB  Name  &  Position 

The  multi-'lens'  V  Company  &  Address  

ceiling  module  (above)        1P^*»     obV j 
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Florida  citrus  added  to 
Tropical  Blend  range 


Following  the  introduction  of  Tropical 
Blend,  Plough  UK  are  adding  a  new 
Tropical  Blend  fragrance,  florida  citrus. 
Described  as  a  tangy  fragrance  it  will  be 
available  in  Tropical  Blend  dark  tanning 
oil  as  an  alternative  to  the  original  Carib- 
bean coconut  fragrance  in  dark  tanning 
oil  and  lotion. 

A  compact  new  counter  display  unit 
for  all  the  original  Coppertone  products 
will  be  available  to  retailers.  The  unit 
will  feature  the  "Behind  the  great  tans 
of  the  world"  slogan  and  picture. 


During  the  peak  selling  period,  May  to 
July,  3,000  poster  sites  have  been  booked 
and  spaces  taken  in  leading  national 
magazines  including  Honey,  Over  21, 
Cosmopolitan,  She,  19,  True  Story  and 
True  Romances.  In  addition,  there  will 
be  several  promotions,  including  money- 
off  offers  with  a  leading  travel  agent. 
Retailers  placing  their  orders  now,  the 
company  says,  will  be  able  to  take  ad- 
vantage of  £50  off  their  next  holiday 
booking  and  become  eligible  to  enter  the 
lucky  draw  to  win  a  luxury  holiday  for 
two.  Coppertone  will  also  sponsor  the 
European  frisbee  disc  championships. 
Plough  UK  Ltd,  Penarth  Street,  London. 


Precautions  Pyridoxine  may  antagonise 
levodopa  therapy.  Iron  chelates  with 
tetracyclines  and  may  impair  absorption 
of  both  agents 

Side  effects  Yellow  colouration  of  urine 
is  normal  on  recommended  dosage. 
Nausea,  gastro-intestinal  irritation,  diar- 
rhoea or  constipation  may  occasionally 
occur 

Packs  100  tablets  (£3.53  trade) 
Supply  restrictions  Pharmacy  Only 
Issued  February  1980 

PARAMAX  sachets 

Manufacturer  Beecham  Research  Labor- 
atories, Beecham  House,  Great  West 
Road,  Brentford,  Middlesex  TW8  9BD 
Description  Sachets  containing  efferves- 
cent powder  which  disperses  in  water  to 
form  a  lemon-coloured  solution.  Each 
sachet  contains  500mg  paracetamol  with 
metoclopramide  equivalent  to  5mg  of  the 
anhydrous  substance 
Indications  Symptomatic  treatment  of 
migraine 

Dosage  Sachet  contents  should  be  emp- 
tied into  about  i  of  a  tumbler  of  water 
and  stirred  before  taking.  Adults:  two 
sachets  at  the  first  warning  of  an  attack. 
If  symptoms  persist,  further  doses  may 
be  taken  at  four-hourly  intervals.  Maxi- 
mum dosage  in  any  24-hour  period — six 
sachets.  Young  adults  (15-20  years):  one 
or  two  sachets  at  the  first  warning  of  an 
attack.  Maximum  dosage  in  any  24-hour 
period,  five  sachets.  Adolescents  (12-14 
years) :  one  sachet  at  the  first  warning 
of  an  attack.  Maximum  dosage  in  any 
24-hour  period — three  sachets.  Children: 
not  suitable  for  under  twelve-year  olds 
Packs  30  (£3.80  trade) 
Supply  restrictions  POM 
Issued  February  1980 


I  PRESCRIPTION 
I  SPECIALITIES 

FEAC  100  tablets 

)  Manufacturer  A.  H.  Robins  Co  Ltd, 
Horsham,  West  Sussex  RH13  5QP 
Description  Two-layered  biconvex  tablet, 
film-coated  vermillion  and  monogram- 
med  "AHR/FEAC"  in  white.  Each 
tablet  contains  dried  ferrous  sulphate 
150mg,  ascorbic  acid  150mg,  thiamine 
mononitrate  7.5mg,  riboflavine  5mg, 
pyridoxine  hydrochloride  2.5mg,  nicotin- 
amide 25mg.  The  vitamins  are  in  one 
layer  in  an  immediate  release  form;  the 

5        iron  in  a  controlled-released  layer 

Indications  Treatment  and  prevention  of 
iron  deficiency  anaemia  accompanied  by 
vitamin  B  and  C  deficiencies 
Dosage    Adults— 1    tablet   twice  daily, 
swallowed  whole 
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ORUDIS  suppositories 

Manufacturer  May  &  Baker  Ltd,  Dagen- 
ham,  Essex  RM10  7XS 
Description  Suppository  containing  keto- 
profen  lOOmg 

Indications,  etc  As  for  other  Orudis 
preparations 

Contraindications  Should  not  be  used 
following  recent  proctitis  or  in  associa- 
tion with  haemorrhoids 
Administration  One  late  at  night  supple- 
mented as  required  with  Orudis  capsules 
during  the  day.  Given  at  this  time  the 
suppositories  provide  more  consistent 
effective  control  of  overnight  symptoms 
than  oral  medication 
Side  effects  Use  is  sometimes  associated 
with  change  in  stool  consistency,  mostly 
of  mild  softening. 

Packs  Blister  pack  of  7  suppositories 
(£2.10  trade) 

Supply  restrictions  Prescription  Only 
Issued  February  1980 


Two  more  Dolobid 
packs  added 

Thomas  Morson  Pharmaceuticals  have 
introduced  two  new  packs  of  Dolobid 
250mg  tablets.  The  new  packs  are  an 
amber  bottle  with  a  plastic  Jaycap  con- 
taining 100  Dolobid  250mg  tablets  (£8.20 
trade),  and  a  Securitainer  containing  1000 
tablets  (£82).  The  new  packs  have  been 
introduced  to  meet  increased  demand  for 
the  product  and  to  facilitate  storage.  The 
50  tablet  carton  will  continue  to  be  avail- 
able. Thomas  Morson  Pharmaceuticals, 
Hoddesdon,  Herts  EN  11  9BU. 

Danol  capsules 
colour  change 

Winthrop  Laboratories  are  changing  the 
colour  of  DanoH  (lOOmg)  and  200mg 
capsules  from  yellow  and  orange  respec- 
tively to  opaque  white.  Until  existing 
stocks  are  exhausted,  coloured  and  white 
capsules  may  be  in  circulation  together. 
Pharmacists  are  asked  to  reassure  re- 
peat-prescription patients  that  the  con- 
tents are  unchanged.  Winthrop  Labora- 
tories, Sterling-Winthrop  House,  Sur- 
biton-upon-Thames,  Surrey  KT6  4PH. 

Betaloc  approved 
for  thyrotoxicosis 

Betaloc  has  received  approval  for  use  as 
an  adjunct  to  the  treatment  of  thyrotoxi- 
cosis. The  recommended  dose  for  this 
indication  is  50mg  four  times  daily. 
Astra  Pharmaceuticals  Ltd,  PO  Box  117, 
Kings  George's  Avenue,  Watford,  Herts. 

Achromycin  V  change 

Lederle  Laboratories  are  replacing  the 
soft  gelatin  Achromycin  V  capsule  with 
a  new  pink,  hard-shell  capsule  marked 
"Lederle  4885".  Lederle  Laboratories, 
division  of  Cyanamid  of  Great  Britain 
Ltd,  Fareham  Road,  Gosport,  Hants 
POM  OAS. 

Ovol  colic  drops 

The  dosage  of  Ovol  colic  drops  has  been 
increased  to  0.5  to  1  ml  before  feeds. 
The  product  is  prescription  only.  Carter- 
Wallace  Ltd,  Wear  Bay  Road,  Folke- 
stone, Kent  CT19  6PG. 

Vamin  packs 

The  Vamin  range  of  products  for  intra- 
venous nutrition  is  now  packed  in  new 
light-weight  glass  bottles.  Kabivitrum 
Ltd,  Bilton  House,  Uxbridge  Road, 
Ealing,  London,  W5  2TH. 
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invite  you  to  the  most  expensive 
'head  wetting' party  ever! 

New  improved  Snugglers  are  coming  into  your  shops  backed  by  the  heaviest 

ever  spend  on  any  baby  product.  , 

*  £750,000  is  going  behind  national  45  second  TV  commercials  during  the 
first  6  months. 

*  4  million  free  samples  are  convincing  mums  all  over  the  country  to 
Snuggle  their  babies. 

*  Take  advantage  of  Snugglers'  relaunch  by: 

1.  Giving  them  at  least  60%  of  your  facings,  in  line  with  brand  share. 

2.  Displaying  them  prominently 

3.  Stocking  all  4  sizes.  Even  Snugglers'  smallest  selling  size  outsells  the 
whole  of  the  second  largest  disposable  brand  in  stocking  chemists, 


itains  Biggest  Selling  Disposable  Nappy...60%  of  the  market 


COUNTERPOINTS 


Commercial  ratings  unaffected 
by  seasonal  campaigns 


The  latest  TABS  top  ten  commercials 
for  the  period  ending  December  10,  1979, 
show  little  evidence  of  the  seasonal 
promotions  ousting  the  major  brands 
which  tended  to  dominate  the  previous 
top  ten  listing. 

The  top  ten  produced  for  C&D  is  as 
follows: 

Hack  throat  sweets  66 
Kodak  cameras  62 
Andrex  62 
Supersoft  hairspray  61 
Olympus  cameras  60 
Polaroid  cameras  60 
Cow  &  Gate  baby  foods  60 
Ronson  appliances  60 
Philishave  shavers  59 
Marmite  55 

A  score  of  50  is  regarded  as  average, 
81  the  highest  ever  and  30  as  low. 

Camera  commercials  claim  three  of  the 
top  ten  placings  with  Kodak  being  des- 
cribed by  a  member  of  the  review  panel 
as  "straightforward  presentation,  full  of 
information  without  a  lot  of  rubbishy 
meaningless  talk." 

The  Hacks  campaign,  having  shown 
previous  signs  of  "wear-out,\  has  been 
heavily  promoted  this  month — consider- 
ably outspending  its  rivals.  Nevertheless 
it  had  the  desired  impact,  with  one 
viewer  describing  it  as  "original,  amusing, 
concise  and  compelling  ...  it  always 
makes  me  stop  what  T'm  doing." 

The  Polaroid  commercial  was  also 
favourably  received.  "The  Good  Life 
couple  are  so  natural  and  it's  refreshing 
to  watch  them  take  even  a  simple  photo- 
graph." 

The  Ronson  advertisement  met  with  a 
mixed  reaction.  While  the  Goodies  re- 
ceived praise  and  were  described  as  "very 
versatile",  another  viewer  thought  that 
"their  insincerity  shows  through  as 
though  they  secretly  despise  what  they 
are  being  paid  to  push.  Long,  childish 
and  quite  unfunny." 

In  contrast  the  Philishave  advertise- 
ment was  found  to  be  very  professional. 
One  viewer  described  it  as  "eyecatching, 
many  ads  pass  without  the  brand  name 
being  noticed  but  not  this  one." 

The  Kodex  advertisement,  part  of  the 
trial  sanpro  advertising,  came  in  for 
much  criticism.  Many  viewers  found  the 
advertisement  too  personal.  "I  see  no 
necessity  whatsoever  to  advertise  this 
product  on  television.  T  have  three  young 
teenagers  and  they  find  it  acutely  em- 
barrassing when  this  product  is  em- 
blazoned across  the  screen.  Kotex  should 
advertise  in  female  magazines." 

Rive  Gauche  also  came  in  for  criticism. 
"The  picture  bears  no  relation  immedi- 
ately recognisable  to  the  product.  The 
final  shot  of  the  perfume  resembles  torch 


batteries.  French  dialogue  not  generally 
understood.  Pointless  advertisement." 

The  lowest  score  this  month  was  28 
shared  by  BASF  tapes  and  Camay  soap. 
The  latter  was  described  as  "hackneyed 
and  unconvincing  .  .  .  has  never  changed 
— yuk!  "  Television  Advertising  Bureau 
(TABS)  Ltd,  12  Greek  Street]  London. 

Henna  activity 

Henna  Hair  Health  will  be  advertising 
nationally  from  March  for  three  months 
in    the    following    papers    and  maga- 
zines: — News    of    the    World,  Sunday 
People,    Sunday    Mirror    (March  30, 
April  20,  April  29,  May  11);  Sun,  Daily 
Mirror,    Daily    Express,    Daily  Mail 
Glasgow  Daily  Record  (March  17-31) 
Woman's    Own    (April    19,    May  10) 
Jackie  (April  26,   May  -10,   May  17) 
Cosmopolitan  (April  and  May  issues) 
News  of  the  World  (June  1). 

Henna  Hair  Health  will  be  introduc- 
ing throughout  March  a  special  bonus  of 
13  as  12  on  gloss  shampoos  (105ml, 
375ml)  and  Henara  treatment  wax 
(200g). 

Henna  Hair  Health  also  wish  to 
clarify  that  their  retail  pharmacy  pro- 
ducts go  under  the  name  of  Henara. 
The  name  Henique  (C&D,  January  26, 
pi 22)  refers  to  all  others.  Henna  Hair 
Health  Ltd,  Classic  House,  174  Old 
Street,  London  EC IV  9BP. 

The  new  POS  material  for  Hitachi  BM30 
and  BM31  battery  shavers.  The  top  half 
of  the  showcard  illustrates  in  colour  the 
two  shavers  which  contrasts  with  the 
overall  matt  black  finish.  Apparatus  and 
Instruments  Co  Ltd,  Aico  House, 
Faraday  Road,  Newbury,  Berks 


HITACHI 
BATTERY 
SRAVBK 
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Redesigned  Savlon 
babycare  packs 

Care  Laboratories  have  repackaged  anc 
streamlined  the  Savlon  babycare  range 
The  bottles  are  now  coded  with  cap; 
the  same  colour  as  the  product  namt 
and  a  new  "bunny"  symbol.  The  range 
now  comprises  lotion  (200ml,  £0.78)  with 
a  pink  cap,  shampoo  (125ml,  £0.63)  witM 
a  green  cap,  and  talc  (lOOg,  £0.35;  300g,| 
£0.78)  with  a  yellow  cap.  The  soap  (100g,i 
£0.33)  has  a  blue  and  pink  design  on  the 
packaging.  The  cream  is  unchanged. 

The  redesigned  range  is  being  suppor- 
ted by  advertising  in  the  specialist  baby 
Press  and  leading  women's  magazines, 
and  sampling  through  the  Bounty  baby 
boxes.  Shelf  strips  and  markers  are  avail- 
able. Care  Laboratories  Ltd,  Badminton 
Court,  Amersham,  Bucks. 

Clairol  offers 

Clairol  appliances  include  a  "Win  a  key 
from  Clairol"  competition  for  consum- 
ers with  the  chance  of  winning  a  key 
to  a  first  class  hotel  in  Rome  (two  holi- 
days for  two  plus  spending  money)  and 
for  50  runners-up,  a  solid  silver  hall- 
marked key  pendant. 

The  consumer  has  to  identify  three 
famous  landmarks  and  complete  a  tie! 
breaker.  The  competition  runs  until  May 
31.  A  point-of-sale  package  is  available. 

A  similar  competition  is  being  run  for 
the  trade,  the  prize  money  being  a  long 
weekend  for  two  in  Rome,  plus  spending 
money. 

Also  available  is  a  dealer  incentive 
where  points  can  be  earned  and  redeemed 
against  a  selection  of  gifts  ranging  from 
a  case  of  "Bordeaux  Direct"  wine  to  a 
set  of  Webb  hand  cut  lead  crystal  brandy 
glasses.  Both  promotions  run  until  March 
31.  Bristol-Myers  Co  Ltd,  Stamford 
House,  Station  Road  Langley,  Bucks. 

Woodleigh  Green 
in  the  Press 

Colgate-Palmolive  Ltd  will  be  spending 
£500,000  on  a  national  advertising  cam- 
paign for  Woodleigh  Green  shampoo  and 
soap,  which  will  run  until  February  10. 
Advertisements  and  trial  shampoo 
sachets  will  be  featured  in  True,  Fab 
208,  True  Romances,  Loving,  Love 
Affair,  Woman's  Story,  Woman's  World, 
True  Story,  Honey,  Hers,  Look  Now 
and  19  from  March  until  June. 

Guest  size  soap  samples  will  be  cover- 
mounted  between  April  and  September 
and  door-to-door  couponing  will  take 
place  in  selected  television  areas  offering 
6p  off  Woodleigh  Green  shampoo. 
Colgate-Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 
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AQUA  BAN'S  BIGGEST  EVER 
ADVERTISING  CAMPAIGN  STARTS 
IN  MARCH-STOCK  UP  NOW! 


rj£W!  AQUA  BAN 
GfRWDOF  EXCESS 


INTENTS  ,0  TABLETS 
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POWERFUL  NEW  ADVERTISING 

Last  year's  advertising  was  so 
successful  we  achieved  the  best  sales 
ever.  And  at  least  10%  of  those 
stocking  Aqua  Ban  were  out  of 
stock  and  thousands  missed  out 
on  this  incremental  profit  oppor- 
tunity. This  year  sales  are  going  to 
be  even  better  with  our  proven 
and  tested  advertising  campaign. 

So  stock  up  now! 

MILLIONS  OF  WOMEN  WILL  SEE 
OUR  SELLING  MESSAGE 

Breaking  in  March  our  new  campaign 
will  appear  in  most  major  womens  magazines  providing 
continuous  advertising  support  throughout  1980. 

A  POTENTIAL  MARKET  OF  6/2  MILLION  WOMEN 

These  women  provide  the  basis  for  a  large,  loyal  and  very  profitable 
market  for  Aqua  Ban.  So  be  ready  to  profit  from  this  new  and  unique 

sales  opportunity. 

AQUA  BAN  CAN  BE  DISPLAYED 
PROMINENTLY-FOR  MORE  PROFIT 

Aqua  Ban  is  on  the  general  sales 
list  so  there's  no  reason  why  Aqua  Ban 
cannot  be  given  display  prominence. 
Chemists  who  have  done  so  have 
achieved  a  fourfold  increase  in  sales! 


NEWIMUABMI 


COKTENT5 


30TAflL£TS 


— -  Thompson  Medical  Company  Limited, 

P.O.  Box  365,  LONDON  SW1P 1AA.  For  further  information 
call  Moray  Hicks  or  Sarah  Bennett  (reverse  charge)  01-235  9811 

SO  STOCK  UP  NOW  AND  BE  READY  TO  MAKE  MORE 
PROFIT  WITH  AQUA  BAN  THIS  YEAR 
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Some  solutions  to  pain  from 
mouth  ulcers  are  more  drastic 
than  others.  But  with  Medijel,  youi 
can  promise  your  customer  the 
dramatic  result  he's  seeking.  Pain  | 
relief  in  seconds. 


Tell  him  about  Medijel-please!! 
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Medijel  is  soft.  Soft  enough  tc 
be  placed  right  on  the  point  of  the 
pain.  The  local  anaesthetic, 
lignocaine  hydrochloride,  can 
then  start  working  immediately  - 
whilst  emollient  and  antibacterial 
agents  help  promote  rapid  healinj 

So  if  your  customer  has  a 
sore  mouth,  tell  him  about 
Medijel.  He'll  thank  you  for  it. 

Further  information,  includin 
data  sheets,  is  available  from 
Dendron  Ltd.,  94  Rickmansworth 
Road,  Watford,  Herts  WDl  7JJ. 
Tel.  (0923)  29251. 


Medijel 

Soft  pastilles  and  soothing  gel 
for  mouth  ulcers. 
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security  loop 

)esign  modifications  to  the  range  of 
>op  alarm  systems  (£30  to  £50)  made  by 
'olumatic  Ltd  enable  pressure  pads, 
dhesive  discs  and  audio  cables  to  be 
sed  on  the  same  security  circuit. 
Cable  from  the  alarm  can  be  looped 
irough  items  to  prevent  theft  or,  where 
lore  appropriate,  discs  attached  to 
oods  or  merchandise  placed  on  the 
ressure  pads.  The  alarm  is  set  off  if 
ny  attempt  is  made  to  steal  items  from 
le  display.  Volumatic  Ltd  Taurus 
louse,  Kingsfield  Road,  Coventry. 


he  Volumatic  security  loop 


Reflection  on  theft 

k  range  of  acrylic  convex  security  and 
ifety  mirrors  said  to  be  shatter  and 
andal  resistant  are  now  available  from 
Yown  Arrow  Ltd.  Available  in  four  sizes 
-30,  45,  65  and  90cm — the  price  ranges 
rom  £21.28  to  £67.28,  which  includes  a 
xing  bracket  and  telescopic  extension 
rm.  The  products  are  designed  for  in- 
:rnal  or  external  use.  Crown  Arrow  Co 
M,  8  Gatelodge  Close,  Round  Spinney, 
Jorthampton. 

3ersonal  noise  meter 

i  &  K  Laboratories  Ltd  have  released 
n  "improved"  personal  noise  dose  meter 
or  assessing  the  risk  of  hearing  damage 
i  industry. 

The  4428  'is  a  pocketjsized  instrument 
/ith  a  noise  measurement  and  computing 
lower  normally  found  in  much  larger  in- 
truments.  It  is  designed  to  be  worn  by 
idividuals  without  interfering  with  their 
/orking  activities  and  it  measures  their 
rue  accumulated  noise  exposure  in  ac- 
ordance  with  the  requirements  of  ISO 
L  1999 — "Assessment  of  occupational 
loise  exposure  for  hearing  conservation 
mrposes." 

The  4428  provides  a  continous  read-out 
»f  the  percentage  of  the  allowable  noise 
xposure  to  which  the  wearer  has  been 
ubjected  over  any  selected  period  of 
ime.  The  read-out  is  presented  on  a 
iquid  crystal  display  which  may  be  con- 
:ealed  by  a  front  panel  on  the  meter. 
Hie  4428  can  measure  the  accumulated 
loise  dose  of  both  continuous  and  short 


the  company,  short  duration  noise  is 
often  perceived  as  being  less  loud  than 
continuous  noise  but  can  be  much  louder, 
making  it  more  hazardous  than  expected. 
B  &  K  Laboratories  Ltd,  Cross  Lances 
Road,  Hounslow  TW3  2AE. 

Liquid  dispenser 

Accuracy  up  to  ±  1  per  cent  and  repeat- 
ability of  better  than  —  0.1  per  cent  in 
the  dispensing  of  liquids  is  claimed  by 
Jencons  (Scientific)  Ltd  for  their  Zippette 
dispenser  (approximately  £34 — £70  de- 
pending on  size  of  dispenser  and  bottle). 

The  dispensers  are  adjustable  and  come 
in  0.5ml  (sub-divisions  0.02ml),  5ml 
(0.2ml),  10ml  (0.4ml),  30ml  (2.0ml)  and 
50ml  (2.0ml)  capacities.  They  are  auto- 
clavable  and  made  of  materials  able  to 
dispense  acids,  aggressive  materials,  and 
organic  solvents. 

Although  generally  supplied  with  their 
own  resevoir  bottles,  screw  cap  adaptors 
are  available  to  enable  their  use  with  a 
variety  of  containers,  including  large 
plastic  aspirators  (60 — 10  litres  capacity), 
Winchester  bottles  and  cans.  Jencons 
(Scientific)  Ltd,  Mark  Road,  Hemel 
Hempstead,  Herts. 

'Clean'  bottle-filler 

A  feature  of  a  new  bottle  filling  machine 
manufactured  by  Universal  Filling 
Machine  Co,  is  the  design  of  the  "Easi- 
clean"  nozzles,  which,  the  company  says, 
allows  blocked  air  pipe  tubes  to  be 
cleared  "with  something  as  simple  as  a 
paper  clip". 

The  semi-automatic  vacuum  operated 
machines  are  available  with  two,  four 
and  six  filling  heads  and  have  either  a 
one  gallon  jar  overflow  return  system  or 
an  automatic  operation  combined  with  a 
float  controlled  feed  tank. 

The  company  say  the  units  can  fill  up 
to  2,400  bottles  per  hour. 

Machines  designed  for  filling  products 
such  as  nail  lacquers,  have  modified  noz- 
zles and  overflow  return  systems,  and 
flameproof  motors  and  switches.  Uni- 
versal Machine  Filling  Co,  Bromley 
Green  Road,  Upper  Ruckinge,  Kent. 


oianaara  revised 
on  clinical 
thermometer 

The  British  Standards  Institution  has 
revised  BS  691  "Clinical  maximum  ther- 
mometers (mercury-in-glass),"  which  is 
now  divided  into  the  following  three 
sections:  Section  one — thermometers  in- 
tended for  general  use  and  complying 
with  EEC  Directive  No  76/ 764 /EEC; 
section  two — subnormal  temperature 
range  thermometers;  section  three — 
ovulation  thermometers  covering  the 
range  35°  C  to  38°  C,  for  use  either 
as  an  aid  to  conception  or  for  con- 
traceptive purposes.  It  is  recommended 
that  these  be  used  in  conjunction  with 
charts  and  information  obtainable  from 
local  marriage  guidance  and  family  plan- 
ning authorities. 

Technical  differences  from  the  1966 
version  include  an  increase  in  the  re- 
commended overall  length  from  100mm 
to  110mm,  the  addition  of  a  require- 
ment for  the  response  interval,  a  tight- 
ening of  the  accuracy  requirements,  and 
exclusion  of  thermometers  calibrated  in 
Fahrenheit. 

BEL  says  that  the  terms  "1  min"  or 
"1  min"  are  sometimes  used  to  dis- 
tinguish the  different  sizes  of  bulbs  pro- 
vided on  clinical  thermometers  not  made 
according  to  this  British  Standard.  These 
terms  have  no  connection  with  the  act- 
ual time  taken  for  the  thermometer  to 
indicate  the  deep  body  temperature,  so 
no  reference  to  "time  of  response"  is 
permitted  on  British  Standard  thermo- 
meters. To  prevent  possible  misunder- 
standing the  standard  specifies  that  a 
printed  explanatory  slip  should  accom- 
pany every  approved  thermometer,  ex- 
cept those  supplied  in  bulk  to  hospitals 
and  similar  institutions. 

Copies  of  BS  691  may  be  obtained 
from  BSI  sales  department,  101  Penton- 
ville  Road,  London  Nl  9ND  (price  £4.50; 
BSI  subscribing  members  £2.70). 

Video  training 
from  DITB 

Four  video  training  programmes  have 
been  produced  by  the  Distributive  Indus- 
try Training  Board.  The  four  programmes 
are  "The  Welcome  Mat",  on  induction 
training;  "Identikit",  which  is  concerned 
with  arriving  at  the  short  list  for  recruit- 
ment interviewing;  "The  Inside  lob", 
about  in-store  training;  and  "Pass  It  On", 
a  remake  of  a  programme  about  product 
knowledge  training. 

"The  Inside  lob",  "Pass  It  On"  and 
"The  Welcome  Mat"  are  available  on 
VHS,  Sony  U-matic  and  Philips  1500 
video  cassette  formats  (£60;  hire  price 
£13).  "Identikit"  is  on  the  same  format 
(£89;  hire  price  £18).  It  is  also  on  16mm 
film  (£210;  hire  price  £41). 

Inquiries  should  be  made  to  the  sales 
department,  Distributive  Industry  Train- 
ing Board,  MacLaren  House,  Talbot 
Road,  Stretford,  Machester  (telephone: 
061-872  2494). 
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Golf  with 
Numark 

The  final  for  the  Numark  national  golf 
tournament  will  be  held  at  Wentworth 
in  October.  A  series  of  regional  meetings 
will  take  place,  over  18  holes,  between 
mid- April  and  early  June,  at  12  venues. 

Each  meeting  will  have  a  maximum 
of  24  participants  chosen  by  medal  card 
qualification.  The  Stableford  method  of 
scoring  will  be  used. 

From  these  individual  contests  four 
teams,  with  four  players  each,  will  take 
part  in  the  grand  final.  The  teams  will 
include  the  two  best  scoring  Numark  and 
Beecham  representatives  (one  of  each) 
and  two  retail  pharmacist  players.  Bee- 
cham are  presenting  the  first  prize  of  a 
trophy,  and  a  selection  of  golfing  equip- 
ment will  be  given  to  the  top  four  play- 
ers in  each  of  the  12  regional  events. 
Prizes  of  sporting  equipment  will  be 
awarded  for  individual  performances. 
Entry  forms  will  be  supplied  soon 
through  Numark  wholesalers. 

Olympics  prizes 

Prizes  were  recently  presented  in  the 
Numark  Olympics  consumer  competition 
in  which  the  first  prize  was  a  nine-day 
holiday  for  two  in  Russia,  visiting 
Leningrad  and  Moscow,  with  three  days 
at  the  Olympic  Games  and  £200  spend- 
ing money. 


In  the  larger  of  our  two  pictures,  Mr 
E.  Kitchen,  MPS  (left)  helps  Mr  John 
Rigg,  his  wife  Margaret  and  son  Robert 
to  a  celebration  drink  for  winning  the 
Olympics  trip.  Mr  Kitchen,  from  Penrith, 
will  himself  get  to  the  Olympics  as  the 
chemist  who  supplied  their  entry  form. 

In  the  smaller  picture,  Mr  H. 
Wardropper,  MPS,  from  Sunderland, 
receives  a  colour  television  for  having 
supplied  the  entry  form  to  the  runner-up. 
Mr  W.  Nicholson,  chairman  of  Ridley's 
Wholesale  Chemists,  Carlisle  (left),  made 
the  presentation. 


3  quick  questions  for  anyone  recommending 
paracetamol  as  an  analgesic* 

1.  Which  paracetamol  containing  formulation  is 
absorbed  faster  than  others? 

2.  Which  formulation  achieves  the  highest  peak 
plasma  levels? 

3.  Which  formulation  sustains  a  high  concentration 
level  overtime? 

*BIOS  (Consultancy  &  Contract  Research)  Ltd,  Bioavailability  Study  of  Six  Commonly  Prescribed  Paracetamol  Containing  Preparations 
And  A  Control  Formulation. 

Paracetamol  tablets  500 mg.  Paracetamol  500 mg  and  codeine  phosphate  8mg  tablets.  Paracetamol  500 mg  and  codeine  phosphate  8mg 
effervescent  tablets  (Paracodol).  Paracetamol  500 mg,  codeine  phosphate  8mg  and  caffeine  30 mg  effervescent  tablets.  Dextropropoxyphene 
hydrochloride  325  mg  and  paracetamol  325  mg  tablets.  Dextropropoxyphene  napsylate  50 mg  and  paracetamol  325  mg  soluble  tablets. 


ARSONS. 


Leaders  in  Allergy  Research.  Fisons  Limited,  Pharmaceutical  Division,  Derby  Road.  Loughborough.  Leicestershire.  LE11  0BB  Paracodol  is  indicated  for  the  relief  of  pain,  especially  muscular  and 
rheumatic  pains,  headache,  neuralgia,  toothache,  period  pains  and  discomfort  associated  with  colds  and  influenza  Dosage  and  administration:  Paracodol  is  a  presentation  of  Paracetamol  B  R  500 mg  and  Codeine 
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How  some  foods  cause 
'allergic'  reactions 


by  Dr  G.  B.  West,  reader  in  pharmacology,  North  East  London  Polytechnic 


It  is  well  known  that  some  individuals 
become  ill,  repeatedly  and  predictably, 
when  they  eat  certain  foods.  Two  typical 
examples  of  this  phenomenon  are  urti- 
caria after  eating  tomatoes  or  straw- 
berries and  diarrhoea  after  shellfish. 
Although  much  research  has  been  car- 
ried out  in  recent  years  into  the  long-term 
effects  of  different  diets  in  causing  such 
conditions  as  arteriosclerosis,  colonic 
cancer,  diverticulitis  and  hypertension, 
the  short-term  effects  of  different  diets 
in  susceptible  individuals  has  received 
comparatively  little  attention. 

Short-term  food  reactions  or  intoleran- 
ces may  be  divided  into  two  groups 
(figure  1)  and  nomenclature  needs  to  be 
clarified  carefully.  First,  when  the  mech- 
anism of  the  intolerance  is  known  and 
is  established  as  allergic,  it  is  termed  a 
food  allergy.  It  is  usually  mediated  by 
IgE  and  other  circulating  antibodies, 
although  cellular  immunity  may  also  be 
involved.  Such  food  reactions  include 
oedema  and  urticaria  following  ingestion 
of  shellfish,  eggs  or  strawberries,  as  well 
as  the  gastro-intestinal  symptoms  (for 


example,  gluten  enteropathy  with  malab- 
sorption and  steatorrhoea). 

Second,  when  the  mechanism  is  uncer- 
tain and  non-immunological,  it  is  termed 
a  food  pseudo-allergy.  Most  of  these 
reactions  are  probably  due  to  genetically- 
determined  enzyme  deficiencies  such  as 
glucose-6-phosphate  dehydrogenase  defi- 
ciency which  allows  the   induction  of 


ent  types.  Subsequent  exposure  to  the 
offending  food  component  produces 
immediate  symptoms  (such  as  oedema 
and  urticaria)  which  are  easily  recog- 
nised so  that  the  offending  food  can  be 
avoided.  However,  reactions  can  be 
much  more  subtle  than  this  and  often 
the  patient  does  not  realise  the  cause  of 
his  symptoms.  Indeed,  food  allergens  are 


Table  I.  Categories  of  food  incriminated  in  food  pseudo-allergy 

1.    Foods  releasing  histamine  —       Fish,  tomato,  egg  white,  strawberries, 

chocolate. 

—  Cheese,    herrings,    salami,  spinach, 
anchovy,  tomato 

—  Chocolate,  cheese,  fish,  beans 

—  Coffee 


2.  Foods  rich  in  histamine 

3.  Foods  rich  in  tyramine 

4.  Foods  rich  in  caffeine 


haemolytic  anaemia  after  eating  fava 
beans. 

So,  food  allergy  is  the  clinical  syn- 
drome resulting  from  sensitisation  to 
protein  antigens  in  the  diet.  These  pro- 
teins have  been  absorbed  from  the 
gastro-intestinal  tract  and  have  stimula- 
ted the  formation  of  antibodies  of  differ- 


frequently  favourite  foods  which  are 
eaten  regularly.  On  the  other  hand, 
food  fads  in  childhood  may,  in  fact,  be 
a  protective  mechanism  against  potential 
allergens. 

Allergy  to  cow's  milk  can  cause  a 
variety  of  symptoms  including  rhinitis. 
Continued  on  p210 


And  the  one  quick  answer 


PARACODOL 

PARACETAMOL  B.P.  AND  CODEINE  PHOSPHATE  B.P. 

The  effective,  rapidly  absorbed  analgesic. 


Phosphate  B.P.  8mg  as  a  large  white,  soluble  effervescent  tablet.The  tablets  are  to  be  dissolved  in  water  before  oral  administration  Adults:  1  -2  tablets,  which  may  be  repeated  every  four  to  six  hours.  Children:  Aged  5-12 
years  '/2-1  tablet.  Not  more  than  3  tablets  to  be  taken  in  24  hours.  Under  5  years:To  be  taken  only  on  the  direction  of  the  physician  Package  quantities  and  basic  NHS  price:  £2  04  per  box  of  lOOtablets  PL  0113 '  5076. 
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Reactions  to  foods 


Continued  from  p209 

eczema  and  asthma.  Studies  have  shown 
that  antigen-avoidance  regimes  (such  as 
excluding  cow's  milk,  eggs  and  fish  from 
the  diet  and  substitution  by  soya-bean 
milk)  significantly  reduce  the  incidence 
of  infantile  eczema.  However,  it  is  not 
known  whether  such  regimes  (which 
include  continued  breast-feeding  for 
more  than  6  months)  reduce  the  inci- 
dence of  childhood  asthma  which  often 
follows  infantile  eczema  in  later  life. 

Food  allergies  are  considered  to  be 
responsible  for  about  a  quarter  of  cases 
of  asthma  in  childhood  and  they  can 
play  a  part,  too,  in  adult  asthma.  For 
example,  in  susceptible  individuals,  the 
yellow  colouring  agent  tartrazine  can 
cause  asthma,  and  so  can  the  permitted 
antibacterial  and  antifungal  agent,  so- 
dium benzoate.  Milk  and  chocolate  some- 
times produce  colitis  and  withdrawal 
from  the  diet  of  these  foods  in  unex- 
plained diarrhoea  can  often  he  very 
effective. 

Diagnosis 

In  the  diagnosis  of  food  allergy,  trial 
withdrawal  of  the  suspected  allergen  is 
recommended  as  perhaps  the  best  clinical 
approach,  for  skin  testing  with  different 
allergen  extracts  is  thought  by  many  to 
have  little  value.  However,  in  the  geneti- 
cally vulnerable  infant,  sub-optimal  neo- 
natal antigen  experience  may  be  an 
underlying  cause  of  allergy  and  contin- 
ued breast-feeding,  as  stated  earlier, 
may  prevent  the  onset  of  eczema,  pos- 
sibly by  maintaining  for  a  longer  period 
a  profoundly  different  faecal  flora  from 
that  in  non-breast  fed  individuals. 

The  state  of  specifically  changed  reac- 
tivity against  the  food  allergen — that  is, 
allergy — results  from  the  inherent  prop- 
erty of  eliciting  an  immune  response  in 
susceptible  individuals.  Specific  antibodies 
or  specifically  committed  lymphocytes 
are  produced,  and  responses  to  foreign 
antigens  then  result  in  tissue  damage 
(such  as  disruption  of  tissue  mast  cells 
leading  to  histamine  release  and  allergic 
symptoms).  These  responses  are  to  some 
extent  inherited  and  so  the  possibilities 
for  developing  food  allergies  are  great. 
The  puzzle  remains,  however,  that  most 
of  us  avoid  becoming  allergic  although 
ingestion  of  some  foods  leads  to  detec- 
table antigen  concentrations  in  the  blood. 
It  is  now  known  that  eczematous  sub- 
jects absorb  antigens  to  which  they  are 
sensitive  in  greater  than  normal  amounts 
and  a  treatment  of  the  future  might  be 
aimed  at  reducing  this  uptake  (say,  by 
giving  disodium  cromoglycate). 

When  the  food  intolerance  is  non- 
immunologically  mediated — that  is,  it  is 
a  pseudo-allergic  reaction — then  other 
properties  of  the  food  components  have 
to,  be  considered.  Some  foods  release 
histamine  in  susceptible  individuals  yet 


they  do  not  do  so  in  the  majority  of  the 
population,  even  when  ingested  in  vastly 
greater  amounts.  The  histamine  stores 
(the  mast  cells)  are  particularly  sensitive 
to  these  foods  in  such  cases  (figure  2). 
Other  foods  contain  appreciable  quanti- 
ties of  histamine  which  in  certain  indi- 
viduals are  not  metabolised  efficiently 
and  so  symptoms  of  histamine  intoler- 
ance result. 

Other  foods  contain  appreciable  quan- 
tities of  the  sympathomimetic  amine, 
tyramine,  and  this  agent  is  not  rapidly 
dealt  with  by  the  body  in  some  cases  of 
food  intolerance  and  it  lingers  longer 
producing  gross  pressor  amine  release. 
But  the  most  common  intolerance  of 
this  type  is  that  produced  by  caffeine- 
containing  foods.  Certain  individuals 
are  very  sensitive  to  this  chemical  and 
chronic  anxiety  states,  headache,  cardiac 
disorders  and  gastro-intestinal  upsets 
have  been  well  documented.  Caffeine 
sensitivity  should  always  be  suspected 
when  such  symptoms  occur  in  an  indi- 
vidual with  a  high  caffeine  intake. 

Some  time  ago,  super-sensitivity  to  the 
meat  tenderiser,  monosodium  glutamate, 
was  reported  (Kwok's  disease).  Indivi- 
duals had  aching  in  the  shoulders  and 


upper  arms  and  face  after  ingestion  of 
quite  small  amounts  of  this  agent.  Later 
studies  showed  that  these  susceptible 
patients  absorbed  the  glutamate  at  a 
much  faster  rate  than  did  most  of  the 
population  and  the  symptoms  probably 
resulted  from  higher  blood  pressure 
levels.  Migraine,  which  affects  about 
10  per  cent  of  the  population,  can  be 
triggered  by  foods  rich  in  tyramine, 
phenylethylamine  or  caffeine,  and  again 
it  appears  that  enzymes  responsible  for 
the  efficient  metabolism  of  these  chemi- 
cals are  less  effective  or  deficient  in 
these  cases.  Recognition  and  elimination 
of  offending  foods  from  the  diet  (table  I) 
can  lead  to  successful  control  of  many 
of  these  food  pseudo-allergic  reactions. 

Every  meal  has  an  effect 

Even  more  important  is  the  recogni- 
tion that  certain  foods,  in  the  presence 
of  certain  drugs  (eg  monoamine  oxidase 
inhibitors),  can  result  in  hypertensive 
crises  or  enhanced  central  excitation, 
sometimes  with  fatal  consequences.  As 
stated  previously  (February  7,  1970, 
pi 60),  there  is  still  a  great  need  to  spon- 
sor research  into  the  possible  interactions 
between  food  and  drugs.  It  must  also  not 
be  forgotten  that  each  meal  we  eat, 
depending  on  its  composition,  raises  or 
lowers  brain  components  such  as  trypto- 
phan and  choline,  modifying  the  rates  at 
which  its  neurones  produce  5-hydroxy- 
tryptamine  and  acetylcholine  and  release 
them  into  synapses. 


Figure  1.  Abnormal  reactions  to  food 
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Figure  2.  Mechanisms  of  food  allergy  and  pseudo-allergy 
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What  do  Pharmacists  think 

ofVeganin? 


It's  Effective  Veganin's  unique  formula  of 
aspirin,  paracetamol  and  codeine  provides 
effective  relief  for  headache,  toothache, 
backache,  influenza  and  period  pains. 
It's  Pharmacy-only  Veganinfalready 
familiar  to  your  customers  for  many 
years,  is  the  biggest  pharmacy- only 
analgesic  and  well  worthy 


of  your  support  and  recommendation. 
It's  Highly  Profitable  The  special 
terms  which  our  field  force  offer 
recognise  the  importance  of  your 
professional  recommendation.  Talk 
|  to  your  Warner  P-D  representative, 
or  ring  Sales  Order  Control, 
Pontypool  2468,  now. 
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OUR  PLANS  TO 

FILL  THE 

YAWNING  GAP  IN 
THE  DENTURE 

FIXATIVE  MARKET 


You  may  find  it  hard  to  swallow, 
but  research  has  shown  that  only  7%  of  all 
denture  wearers  use  a  fixative. 

The  rest  aren't  aware  of  fixatives  or  how 
they  can  help  with  denture  problems. 

So,  even  though  Super  Wernets  is  still 
far  and  away  brand  leader  with  a  fantastically 
loyal  following,  that  still  leaves  an  enormous 
untapped  market. 

A  yawning  gap  we're  going  to  fill. 

PLAN  L  MASSIVE  ADVERTISING. 

Starting  in  February,  we're  running 
the  biggest,  best  researched  advertising 
campaign  any  denture  fixative  ever 
received. 

With  big  spaces  and  double  page 
spreads  in  national  press  and  general 
magazines,  it's  advertising  that  will  do  a 
massive  educational  job. 

And  it's  bound  to  bring  in  a  lot  of  newly 
informed  customers. 

PLAN  2.  NEW  PACKS. 

The  volume  per  pack  will  be  bigger 
than  ever,  because  Super  Wernets  will  be 
keeping  ahead  of  EEC  regulations  and 
changing  over  to  metric  sizing. 

But  without  any  real  price  increase. 


PLAN  3.  BONUS  OFFERS. 

Super  Wernets  is  also  on  special  bonus 
offer  right  now.  Ask  your  Stafford-Miller 
representative  about  it.  And  also  about 
further  promotions  we  have  lined  up. 

But  remember  all  those  people  who 
don't  use  a  fixative  when  you  restock  Super 
Wernets. 

Because  once  we  fill  them  in  on  the 
facts,  you'll  get  your  share  of  the  profits. 
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BUSINESS  MATTERS 

Tax  concessions  on 
annuity  pensions 


by  a  barrister 

Since  the  1979  Finance  Act,  directors 
and  employees  who  do  not  have  the 
benefit  of  pensionable  employment,  will 
wish  to  know  their  tax  position  in  rela- 
tion to  providing  themselves  with  a 
retirement  pension  in  the  form  of  an- 
nuity. The  tax  concessions  given  are 
particularly  'important  to  the  directors 
and  managerial  staff  of  small  or  medium 
size  companies  without  a  pension 
scheme,  to  partners  of  businesses,  and 
to  those  who  are  self-employed. 

The  scheme,  which  attracts  full  tax 
relief  on  the  premiums  paid  (and  not 
the  lower  rate  of  relief  on  endowment 
assurance  policies)  provides  an  annuity 
paid  for  life  after  retirement.  Alterna- 
tively an  annuity  can  be  provided  for 
the  wife  or  dependant,  or  a  lump  sum 
can  be  allowed  for  on  death. 

During  the  year  1979-80  full  relief  can 
be  obtained  on  premiums  which  are  the 
lowest  of  £3,000  per  annum  or  15  per 
cent  of  the  net  relevant  earnings  in  any 
one  year.  (Net  earnings  are  calculated 
by  taking  total  income  less  business  ex- 
penditure, capital  allowances  and  any 
losses  written  off  against  tax.)  For  those 
born  up  to  and  including  the  year  1915, 
the  amounts  of  premium  that  can  be 
claimed  against  tax  are  higher,  for  ex- 
ample someone  born  in  1915  can  claim 
the  lower  of  18  per  cent  of  net  earnings 
or  £3,600. 

Most  large  insurance  companies  pro- 
vide such  schemes  and  it  is  worthwhile 
dealing  with  them  since  the  contract 
taken  out  has  to  be  approved  by  Inland 
Revenue.  Most  schemes  make  provisions 
for  varying  the  premium  if  'income  varies 
from  year  to  year  (as  can  happen  in 
partnerships  and  small  businesses). 

Because  the  premiums  attract  full 
relief — even  when  tax  is  being  paid  at 
the  higher  rate — these  retirement  pen- 
sion arrangements  represent  extremely 
good  value  for  money. 

PAYE  deductions 

An  employer  is  responsible  for  making 
the  correct  PAYE  deductions  from  his 
employee's  pay  and  forwarding  them  to 
the  Inland  Revenue.  If  over  a  period  of 
weeks  the  employer  finds  he  has  been 
deducting  too  little  tax,  he  may  then 
be  faced  with  meeting  the  payment  him- 
self. 

Before  this  happens  he  should  attempt 
to  get  his  employees  to  agree  that  the 
full  deductions  for  which  they  were  due 
should  be  made  good  from  their  pay. 
If  they  refuse,  or  if  the  deductions  are 
made  compulsorily,  either  the  employer 
or  the  employees  concerned  can  take  the 
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matter  to  the  tax  collector.  If  he  finds 
that  you  have  made  an  understandable 
error — and  especially  if  he  is  of  the 
opinion  that  your  employees  knew  that 
they  were  being  under  charged — then  he 
will  allow  you  to  recover  the  money 
from  the  employees.  However,  if  there 
has  been  inexcusable  carelessness  on  your 
part  or  on  the  part  of  the  firm,  then  you 
will  have  to  meet  the  bill. 

If  the  amounts  involved  are  minimal 
it  might  be  more  convenient  and  cheaper 
to  pay  the  collector.  However,  if  there 
is  a  dispute  between  the  employer  and 
employee  or  by  either  party  with  the 
collector  then  an  appeal  can  be  made 
to  the  Commissioners. 

Employees'  injuries 

So  often  statements  are  made  at  the  time 
of  an  accident  that  could  cause  difficulty 
at  a  later  stage.  Moreover,  records  are 
often  found  to  be  incomplete  at  a  time 
when  they  are  most  required  in  connec- 
tion with  insurance  claims  or  legal 
action. 

1  See  that  the  accident  is  entered  in  an 
accident  book  or  full  notification  of  the 
details  given  in  writing  by  the  employee. 

2  If  the  employee  is  not  in  a  position  to 
do  this,  you  or  a  supervisor  should  record 
what  you  know  of  the  accident,  take 
statements  from  any  witnesses  and  retain 
these  in  a  safe  place. 

3  Inform  your  insurance  company  of  the 
circumstances  and  follow  the  advice 
given  as  strictly  as  you  can.  You  would 
not  wish  to  take  steps  or  make  state- 
ments yourself  that  could  invalidate  the 
protection  given  to  you  under  the  policy. 

4  Advise  your  employee  to  register  the 
accident  as  an  industrial  one  under  the 
industrial  injuries  scheme  at  the  local 
office  of  the  Department  of  Health  and 
Social  Security.  This  will  entitle  the 
employee  to  draw  benefit  while  away 
from  work  and  does  not  determine  the 
question  of  who  was  to  blame  for  the 
accident  which  is  a  separate  issue.  The 
benefits  under  the  industrial  injuries 
scheme  are  given  irrespective  of  blame 
and  in  fact  represent  a  state  insurance 
scheme  for  industrial  accidents. 

5  Remember,  that  on  return  to  work  or 
after  six  months  (whichever  is  the 
sooner)  your  employee,  if  still  suffering 
from  the  effects  of  the  injury — perhaps 
even  with  a  permanent  disability — will  be 
eligible  to  receive  regular  disablement 
benefit  depending  on  the  disability. 

6  If  because  of  the  injuries  your  em- 
ployee received  you  are  only  able  to  con- 
tinue to  employ  them  on  lower  graded 
and  lower  paid  work,  they  may  be  able 


to  draw  (under  the  industrial  injuries 
scheme)  a  special  hardship  allowance. 
This  Will  make  up  ail  or  part  of  the 
difference  between  the  wages  or  salary 
paid  after  the  accident  and  their  former 
earnings. 

7  Note  that  a  claim  by  your  employee 
under  the  industrial  injuries  scheme  does 
not  eliminate  their  right  to  take  action 
against  you  for  lump  sum  compensation 
at  law,  if  they  can  show  that  the  accident 
that  caused  the  injury  was  due  to  the 
negligence  of  the  employers  or  a  fellow 
employee. 

Hired  vehicles 

Some  companies  hire  commercial  vehi- 
cles to  supplement  their  own  transport, 
or  use  hired  vehicles  the  whole  time 
instead  of  taking  on  the  financial  com- 
mitments of  ownership.  There  are,  how- 
ever, legal  pitfalls  to  avoid. 

Whatever  the  contract  of  hire  might 
say,  if  you  or  one  of  your  employees 
drive  the  vehicle — especially  if  the  hire 
is  on  a  long  term  basis — you  are  legally 
responsible  for  its  mechanical  condition 
and  you  should  check  that  everything  is 
safe.  It  is  the  user  who  is  the  person  at 
risk  and  that  is  a  person  who  drives  the 
vehicle  for  his  own  purposes  or  the 
company  which  employs  a  driver  to 
drive  the  vehicle  for  the  purposes  of  the 
company.  Remember  that  if  the  vehicle 
is  over  3i  tonnes  gross  weight  (unless  it 
has  a  special  exemption)  you  will  require 
an  operator's  licence. 

If,  however,  the  hire  firm  is  operating 
as  an  agency,  supplying  a  driver  and 
paying  his  wages  and  the  national  insur- 
ance contributions,  then  it  will  be  the 
hire  firm  that  will  carry  the  liability  for 
complying  with  the  law  in  respect  of  the 
vehicle  and  not  you. 

It  is  therefore  extremely  important, 
whenever  you  hire  a  vehicle — and  even 
more  important  when  you  hire  the  ser- 
vices of  a  driver— to  understand  exactly 
the  relationship  between  you,  the  hiring 
company  and  the  driver  before  you 
allow  that  vehicle  on  to  the  road  on 
your  particular  business. 

Redundancy  and  tax 

The  tax  situation  regarding  redundancy 
is  as  follows: 

As  far  as  state  regulated  redundancy 
payments  are  concerned  these  are  not 
subject  to  tax.  It  is  worth  noting  that 
whatever  the  size  of  the  redundancy  pay- 
ment, the  employee  is  still  able  to  obtain 
national  insurance  unemployment  bene- 
fit, since  the  redundancy  payment  is  not 
intended  for  the  purpose  of  "tiding  over" 
the  employee  until  he  finds  a  new  job. 
It  is  a  form  of  compensation  for  the 
contribution  he  has  made  to  his  em- 
ployer's business. 

In  some  cases  an  employer  will  add  to 
the  state  payments  or  pay  an  employee 
a  lump  sum  to  voluntarily  leave  employ- 
ment. These  payments  which  are  a  form 
of  compensation  for  loss  of  office  are  not 
subject  to  tax  in  the  hands  of  the  em- 
ployee unless  the  aggregate  amount 
received  exceeds  £10,000. 
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FAIRY 


PROTECTS  TEETH  FROM  DECAY 


PROCTER  &  GAMBLE  HAVE  ANNOUNCED 
SIMPLIFIED  PROMOTIONAL  HANDLING 

IN  1980 


COMMENCING  DEC  31st  1979 
We  will  suspend  the  day  to  day  use 
of  printed  price  messages  on 
pack  and  will  phase  in  normal 
pack  only.  Case  prices  of  these 
normal  packs  will  be  both 
competitive  in  the  market  place 
and  offered  to  all  our  customers 
on  a  non-discriminatory  basis  . 


EFFECTIVE  DEC  31st  1979 

We  will  also  suspend  the 
use  of  Recommended  Retail 
Prices  on  our  Brands, 
allowing  the  Trade  to  set  their 
own  competitive  selling  prices  . 


WHAT  WILL  YOU  AND 

FOR  YOU 

-Simplified  instore  handling  of 
our  products. 

*  Simpler  shelf  pricing 

*  Simpler  stock  control 
#•  You  set  your  own 

competitive  pricing 

*  Your  promotions  are 
more  impactful. 


YOUR  CUSTOMERS  GAIN? 

FOR  THE  CUSTOMER 

-Easier  shopping  decisions 

*  Your  price  is  the  gnjy_  price 
she'll  see 

*  Less  pricing  confusion 
instore 

*  Consumer  promotions  will 
be  easier  to  recognise. 


If  you  agree  with  us  that  these  moves  will  make  for  better  retailing 
in  the  80's  then  show  your  support  instore! 

CHECK  THE  CASE  PRICES  WHEN  YOU  BUY  P&G  BRANDS  AND  THEN 
COMMUNICATE  YOUR  COMPETITIVE  RETAIL  PRICES  TO  YOUR 
CUSTOMERS 
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ETTERS 


Undo  the  discount 
damage 

ffour  recent  leader  (C&D  January  12, 
327)  suggested  that  pharmacist  contrac- 
ors  are  responsible  for  the  discounting 
jf  "ethical"  products  and  therefore  to 
je  blamed  for  the  impending  clawback 
jf  discounts.  You  say,  and  I  quote: 
'contractors  have  been  warned  many 
imes,  not  least  by  C&D,  that  any  gain 
From  discounts  would  be  short-lived  and 
that  the  long-term  effect  could  only  be 

0  their  disadvantage". 

T  agree  with  the  quote  but  T  must  dis- 
pute the  implication.  After  all,  who 
started  the  discounting?  Why,  whole- 
salers, of  course.  And  who  escalated  the 
Drice  war  and  involved  all  of  us  in  so 
doing?  Once  again,  wholesalers. 

While  this  was  happening,  how  were 
we  supposed  to  react?  Should  we  have 
efused  to  deal  with  discounting  whole- 
alers?  Tf  so,  what  counts  as  discount? 
nd  who  decides? 

Why  did  it  all  happen?  Because  there 
re  too  many  wholesalers  and  because, 
ike  the  rest  of  us,  they  are  greedy  for 

1  greater  share  of  the  cake.  Well,  now 
hey  will  get  even  less.  Trouble  is — so 

ill  we.  The  only  ones  to  benefit  from 
he  depression  of  our  trading  base  will 
e  the  taxpayers  who  foot  the  drug  bill, 
hich  will  be  no  bad  thing. 
Now,  if  our  negotiators  could  bam- 
boozle   DHSS    into    translating  these 
avings  into  increased  direct  remunera- 
tion— higher  dispensing  fees — we  would 
e  well  off  indeed.  This  wouldn't  help 
fhe  wholesalers   much,   of  course,  but 
hey   would   only   have   themselves  to 
lame.  After  all,  they  started  it. 
Perhaps,  even  now,  the  damage  can 
e  undone.  Wholesalers  could  get  to- 
ether  and  agree,  for  a  change,  to  pur- 
sue a  common  policy  with  regard  to  the 
pricing  of  "ethicals" — or  anything  else, 
for  that  matter.  The  publication  of  such 
an  agreement  would  signal  the  end  of 
discounting.  Tt  might  even  pre-empt  the 
clawback. 

Who  says  it's  not  possible?  Bet  they 
don't  do  it! 
E.  G.  Bain 
Hereford 


Discount  evidence 

The  following  information  has  been  pro- 
vided by  a  Midlands  subscriber  to  assist 
in  the  fight  against  the  Department  of 


Health's  proposed  claw-back  of  whole- 
sale discounts  on  any  averaging  basis. 
The  name  is  witheld  in  view  of  the  con- 
fidential information  revealed. 
T  have  prepared  a  table  showing  the  state- 
ment totals,  discounts  obtained,  and  the 
proportion  of  discount  which  T  calculate 
is  due  to  purchases  required  to  dispense 
NHS  prescriptions.  No  discount  was 
obtained  from  any  other  source. 

Tn  calculating  the  relevant  proportions 
of  discount  obtained  on  OTC  and 
"ethicals",  I  have  assumed  that  since  my 
turnover  is  45  per  cent  OTC  55  per  cent 
NHS  then  purchases  and,  therefore,  dis- 
counts will  be  in  the  same  proportion. 

I  hope  the  figures  will  be  of  use  in 
our  fight  for  what  rightly  belongs  to  us. 

The  discounts  obtained  vary  as  a  per- 
centage of  total  purchases  because  pur- 
chases by  Bencard,  Beecham,  etc,  are 
not  allowed. 

United  muscle 

Following  this  year's  conference  of  LPCs 
representatives  I  would  like  to  make  the 
following  comments. 

As  a  PSNC  member  T  would  say  that 
no-one  on  PSNC  relishes  the  idea  of 
sanctions,  but  when  you  are  dealing  with 
such  an  intransigent  dictatorship  as  the 
DHSS  it  is  becoming  abundantly  obvious 
that  contractors  have  'the  option  of 
accepting  the  status  quo:  — 

1.  The  Department's  unwillingness  to 
grant  a  Review  Body. 

2.  The  snatch  back  of  retrospective  dis- 
counts beyond  the  panel's  recommenda- 
tion which  will  cancel  out  most  of  the 
£36m  back  pay  which  is  due  to  contrac- 
tors according  to  Franks. 

3.  The  implementation  of  a  5.44  per  cent- 
discount  scale  which  will  almost  negate 
the  "improved  profit  formula" 

If  not  PSNC  must  ballot  contractors 
on  whether  or  not  they  are  prepared  to 
take  direct  action  in  this  dispute. 

A  programme  of  action  will  be  detailed 
to  contractors  by  the  PSNC  should  the 
deadline  of  March  1  be  reached  without 
a  suitable  response  from  the  Secretary  of 
State.  Such  a  programme,  together  with 
its  timing  of  contingency  provisions 
should  a  withdrawal  from  contract  (the 
ultimate  sanction)  become  necessary, 
will  be  fully  spelled  out  to  contractors  in 
a  letter  asking  for  their  fullest  support 
for  the  proposed  actions. 

Whether  the  large  multiples  will  sup- 
port direct  action  remains  to  be  seen.  I 
believe  that  pharmacists  from  larger 
multiples  will  support  their  contractor 
colleagues.  There  is  a  first  time  for  every- 
thing— and  last  week  there  was  a  one-day 


strike  by  the  Boots  research  and  Labor- 
atory staffs,  the  first  ever. 

Whilst  I  personally  do  not  wish  for 
retail  pharmacy  to  have  to  take  direct 
action  against  the  DHSS,  if  events  prove 
that  such  action  is  necessary  I  feel  that 
all  pharmacists  engaged  in  retail  will 
respond  in  a  strong  and  united  fashion. 

After  all.  at  the  1979  conference  when 
a  resolution  calling  for  talks  on  affiliation 
between  the  PSNC  and  ASTMS  was 
defeated,  it  was  stated  that  the  PSNC  had 
ample  muscle  behind  it  without  the  need 
for  a  union — March  1  may  prove  it 
necessary  to  demonstrate  whether  or  not 
such  is  the  case. 
Stanley  Blum 

Laleham-on-Thames,  Middlesex 

Unfair  to  LPCs? 

1  believe  the  C&D  Comment  of  February 

2  has  been  less  than  fair  to  delegates 
attending  the  Local  Pharmaceutical  Com- 
mittee conference  on  January  27. 

1.  PSNC  at  no  time  acquainted  con- 
tractors with  the  content  of  the  document 
or  documents  sent  by  them  to  the  panel 
— not  even  a  summary  to  LPCs. 

2.  Our  only  knowledge  was  gained  later 
from  "bits  and  pieces"  in  the  panel  re- 
port. 

3.  Comments  varied:  (a)  complete  vin- 
dication of  PSNC  policy:  (b)  qualified 
support  (in  Action): 

(c)  now  Mr  Sharpe's  letter  to  Mr  Patrick 
Jenkin,  Secretary  of  State,  states  that 
PSNC  has  serious  reservations  about  cer- 
tain aspects  of  the  panel's  report;  (d) 
there  has  been  no  mention  at  all  that  the 
actual  cash  recommended  by  the  panel 
was  only  60.5  per  cent  of  PSNC's  mini- 
mum cash  demands. 

4.  Delegates  received  copies  of  the  cor- 
respondence between  PSNC  and  DHSS 
and  PSNC  and  Mr  Patrick  Jenkin  only 
a  few  days  before  conference. 

5.  "Undated  resignations" — the  issue  was 
not  whether  we  supported  such  action, 
but  whether  the  single  item  of  "Review 
Body"  was  the  correct  one  for  such  a 
drastic  step. 

6.  The  exact  function  and  power  or  lack 
of  power  of  such  a  Review  Body  had 
not  been  clearly  identified.  Mr  Alan 
Smith  referred  in  September  at  Lincoln 
to  "a  Review  Body  similar  to  that  which 
determines  the  remuneration  of  doctors 
and  dentists." 

7.  The  City  &  East  London  LPC  has 
during  the  year  attempted  to  ascertain 
the  views  of  contractors  on  possible  "un- 
dated resignations".  They  were  opposed 
to  the  action. 
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One  pharmacist's  six-month  experience  of  discounts- 

-see  "Discount  evidence" 

Month 
(1979) 

Statement 
total  (£) 

Discount 
cash  (£) 

Discount 
(%  of  total) 

Proportion 
of  discount 
OTC(45%)(£) 

Proportion  of 
discount 
"ethicals"  (55%)(£) 

Percentage  of 
"ethicals"  discount 
to  total  purchases 

July 

2,560-47 

50-38 

1.968 

22-67 

27-71 

1.09 

August 

2,858-53 

94-49* 

N/A 

September 

2,766-56 

61-91 

2.238 

27-86 

34-05 

1.23 

October 

3,319-58 

111-00 

3.344 

49-95 

61-05 

1.84 

November 

2,726-35 

61-66 

2.262 

27-75 

33-91 

1.24 

■December 

2,312-19 

66-04 

2.856 

29-72 

36-32 

1.57 

I- 

I 


*In  August  discount  was  lost  because  adverse  cash  flow  forced  me  to  pay  part  only  by 
9  February  1980 
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Management 
on  pharmacy 

The  Institute  of  Pharmacy  Management 
International  is  holding  its  annual  con- 
ference on  March  30-April  2  at  Acton's 
Hotel,  Kinsale,  co  Cork,  Ireland. 

The  cost  is  £95  for  three  night's  accom- 
modation and  includes  all  meals.  A  num- 
ber of  "package"  tours  are  available 
which  cover  the  full  conference  ticket 
plus  return  air  fare  on  scheduled  flights 
from  various  centres  in  Britain  to  Cork 
airport. 

The  theme  is  "Pharmacy  in  the 
Eighties"  and  the  provisional  programme 
is  as  follows: 

March  30 — 4  pm  Annual  meeting  of 
the  Institute  (members  only).  7.30  pm 
Dinner  followed  by  dancing. 

March  31 — 9.30  am  "The  practice  of 
pharmacy:  review  and  critical  forecast". 
Speakers  Patrick  Duffy,  MPSI,  proprietor 
pharmacist,  Cork,  and  member  of  the 
Southern  Health  Board;  R.  G.  P. 
McMullan,  MPS,  pharmaceutical  officer, 
Central  Services  Agency,  Northern 
Ireland  Health  and  Social  Services;  and 
R.  W.  Odd,  MPS,  member  of  Council, 
Pharmaceutical  Society  of  Great  Britain. 
2  pm  Local  excursion  to  include  Cork 
city  and  Blarney  Castle. 

April  1—9  am  "The  effects  of  EEC 
legislation  in  the  Eighties".  Alan  May- 
nard,  senior  lecturer.  Department  of 
Economics  and  Related  Studies,  Univer- 


conference 
in  the  80s 

sity  of  York,  on  "Health,  welfare  and 
regulatory  processes".  R.  J.  Power, 
FPSI,  member  of  Council,  Pharmaceu- 
tical Society  of  Ireland,  head  of  Irish 
delegation  to  EEC  Groupement  Pharma- 
ceutique,  and  chairman  APD  Ltd,  on 
"Implications  for  general  practice  and 
hospital  practice".  11.15  am  "National 
and  international  marketing  of  pharma- 
ceuticals in  the  Eighties".  Speaker 
R.  Levin,  FPS,  deputy  chairman,  Jans- 
sen  Pharmaceutical  Ltd.  2  pm  Confer- 
ence excursion  or  golf  competition  for 
the  Institute  conference  trophy.  8  pm 
Conference  banquet  (formal). 

April  2 — 9  am  "General  practice  phar- 
macy and  computers:  development, 
scope  and  limitations".  Speakers  Profes- 
sor Thomas  R.  Sharpe,  assistant  director 
for  administrative  science  research,  Uni- 
versity of  Mississippi  School  of  phar- 
macy; and  Dr  Colin  Virden,  secretary, 
Pharmaceutical  General  Council  (Scot- 
land) and  secretary,  Scottish  Pharmacists 
Microprocessor  Group.  11.20  am  "Staff 
training,  and  management  development 
for  proprietor  pharmacists".  Speaker 
Fionan  Harty,  FPSI,  proprietor  pharma- 
cist, co  Kerry. 

Further  details  from  Dr  I.  F.  Jones, - 
pharmacy  practice  research  unit,  Univer- 
sity of  Bradford,  school  of  pharmacy, 
Bradford,  West  Yorks  BD7  1DP. 


VAT  'crime' 
increases 

Prosecutions  against  traders  for  failing 
to  make  VAT  returns  increased  by  15 
per  cent  to  5,415  cases  according  to  the 
HM  Customs  and  Excise  annual  report 
1978-79. 

VAT  net  receipts  increased  by  a  little 
over  14  per  cent  to  £4,837m  (35  per  cent 
of  total  net  Customs  and  Excise  receipts), 
although  some  14,000  traders  deregi- 
stered  as  a  result  of  the  increase  in  the 
threshold  limits  for  registration  during 
the  period. 

All  Customs  and  Excise  receipts  for 
the  year  end  March  31,  1979,  increased 
by  12.1  per  cent  to  a  total  of  £13, 780m 
— 34  per  cent  of  the  Government's 
income  from  taxation  as  a  whole.  HM 
Cusoms  and  Excise  Annual  Report 
1978-79  HM  Stationery  Office,  price 
£5.25. 

Liability  advice  to 
dispensing  doctors 

The  British  Medical  Association  is  ad- 
vising dispensing  doctors  what  to  do  if 
proposed  legislation  on  product  liability 
comes  into  effect. 

The  advice,  given  in  a  recent  British 
Medical  Journal,  includes  the  following 
suggestions :    The    doctor   should  pre- 


scribe and  dispense  proprietary  products 
to  avoid  being  regarded  as  the  producer. 
Dispensed  proprietaries  should  be  sup- 
plied in  the  original  packs  to  avoid  the 
defence  by  the  producer  that  the  product 
has  been  "tampered  with"  by  others;  for 
the  same  reason  the  producer's  label 
should  not  be  obscured  by  the  dispensing 
doctor's  label. 

Patients  should  be  given  a  manufac- 
turer's leaflet  or  data  sheet  with  the 
medicine  to  reduce  the  supplier's  liability 
and  provide  some  defence  that  the 
patient  had  "assumed  the  risk."  Records 
should  be  kept  for  13  years,  particularly 
of  the  producer's  name,  to  avoid  claims 
against  the  supplier  within  the  proposed 
10-year  limitation  period. 


LETTERS 

Continued  from  p215 

8.  Several  resolutions  referred  to  items 
contained  in  the  "rational  location  of 
pharmacies"  document.  Contractors  have 
no  knowledge  of  the  present  position  re- 
garding this  document  and  so  selected 
urgent  and  less  contentious  items  for 
clarification. 

9.  Considering  the  lack  of  time  given  to 
delegates,  who  had  no  possibility  of 
contacting  contractors,  the  conference 
was  hardly  the  correct  medium  for  what 
was  a  preliminary  discussion  of  import- 


ant and  complex  issues,  without  consult 
tion  with  contractors,  who  in  the  fir 
analysis,  have  everything  to  lose. 
George  Baxter 
London  El 3 

Poetic  justice 

The  time  has  come  at  long,  long  last 
For  us  to  make  a  stand, 
For  if,  as  we  say,  we're  professionals, 
We  must  unify  our  demand. 

For  far  too  long  we  have  been  ignored, 
And  our  wishes  set  aside, 
Our  remuneration  has  been  dwindling, 
And  our  standards  on  the  slide. 

Many  of  us  blame  the  PSNC, 
For  not  getting  us  much1,  much  more, 
But  those  who  blame  the  PSNC 
Are  beginning  to  sound  a  bore. 

For  now  we  can  see  just  how  mu 
they've  done, 

How  they've  tried  to  stand  and  fight, 
But  if  they  don't  have  our  full  support, 
They  can't  get  us  what  is  our  right. 

The  Government  set  up  the  "panel", 
The  one  that  they  call  "The  Franks" 
But  if  they  won't  implement  it, 
We're  not  going  to  please  our  banks. 

Now  this  is  no  time  for  a  faint  heart 
Or  withholding  of  support, 
We  must  all  stand  up  together 
As  this  matter's  of  great  import. 

Our  committee  has  now  made  a  public 
stand, 

And  they've  made  it  on  our  behalf, 
But  if  we  don't  back  them  for  all  we're 
worth, 

They'll  only  become  a  laugh. 

Now  that's  one  thing  we  can't  afford, 
(There's  not  much  that  we  can) 
So  we'll  have  to  give  them  our  support, 
And  support  them  to  a  man. 

There  are  those  who  maintain  that 

professional  men, 

Should  never  stop  to  fight, 

But  history  is  full  of  honourable  men, 

Who  have  fought  to  maintain  what's 

right. 

R.  Thornton 

Newcastle,  co  Down 

Welsh  anniversary 

I  should  like  to  remind  all  our  p; 
students  that  this  year  is  the  sixtie 
anniversary  of  the  establishment  of  t 
Welsh  School  of  Pharmacy,  and  to  bri: 
to  their  attention  our  meeting  entitl 
"Pharmacy  and  education — A  look  ahe; 
into  the  80s"  to  be  held  on  March  27 

We    have   a   panel   of  distinguish' 
speakers  and  invite  all  our  past  studen 
as  well  as  other  interested  parties, 
come  and  voice  their  views. 

Further  details  can  be  obtained  fro 
me  by  writing,  or  telephoning  0222  424; 
extension  341. 
Dr  K.  R.  Brain 

Welsh  School  of  Pharmacy,  UWIST 
King  Edward  VII  Avenue 
Cardiff  CF1  3NU 
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Join  the  world  of  packaging  at  Pakex  80 


Name: 


Pakex  Europe's  most  important  packaging  industry  event,  in  1980  will 
be  bigger  than  ever  this  year.  Some  50%  larger  than  in  1977  Pakex  80 
will  offer  more  international  exhibitors,  more  products  and  processes, 
more  new  ideas  than  ever  before. 

Repeating  the  successful  formula  of  1977, Pakex  is  once  again  at 
the  National  Exhibition  Centre,  Birmingham  —  Europe's  leading 
exhibition  complex,  with  the  modern  facilities  to 
accommodate  more  exhibitors  and  visitors  in 
style.  And  the  convenient  central  location  that 
makes  a  visit  a  pleasure. 

Pakex  has  always  been  a  great  place  to  do 
business.  And  Pakex  80  will  offer  visitors  even 
greater  opportunities  to  make  useful  contacts. 
Every  visitor  to  Pakex  80  will  have  free  admission 
to  Brewex  80,the  International  Bottling  and  Allied 
Trades  Exhibition  in  the  adjacent  halls.  So  two 
closely-related  industries  will  be  coming  together 
at  the  exhibition  that  really  means  business. 

If  staying  ahead  in  the  fast-changing  world  of 
modern  packaging  means  a  lot  to  you,  you  can't 
afford  to  miss  Pakex  80. 


For  further  information  on 
Pakex  80  or  Brewex  80,  please 
send  the  coupon  below  to: 
Print  Services  Department.  Pakex  80, 
Industrial  &  Trade  Fairs  Limited, 
Radcliffe  House,  Blenheim  Court, 
Solihull,  West  Midlands  B91  2BG 
Telephone:  021-705  6707 
Telex:  337073. 


Company. 


Address  . 




Sponsored  by:  The  Institute  of  Packaging. 

The  British  Packaging  Machinery  Manufacturers'  Association  and  COCEMA. 
(Committee  of  European  Manufacturers  of  Food  Machinery). 
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ay  out  in  London 

Reflections  of  a  delegate  to  the  recent  LPC  conference 


Once  upon  a  time,  when  we  were  very 
young,  a  day  out  in  London  was  some- 
thing very  special,  to  be  eagerly  antici- 
pated, savoured  and  enjoyed.  The  plan- 
ning, the  journey  itself,  the  hissing  mon- 
ster of  a  train,  the  first  sight  of  St.  Pauls, 
the  shops  ...  so  much  bigger  and  brighter 
somehow  than  those  at  home.  Even  the 
chore  of  new  clothes,  to  be  wriggled  into 
and  out  of  until  all  were  satisfied  (except 
occasionally  oneself)  could  be  borne,  be- 
cause near  the  clothes  shop  was  a  cave 
of  unimaginable,  incomprehensible  magic, 
a  toyshop  and  Santa  Claus. 

Sticky  sweet  cakes  at  tea,  different 
somehow  because  of  the  way  they  were 
served,  by  a  waiter.  Then  an  evening  of 
fairyland  where  one  could  laugh  at  the 
villain  because  we  knew  ithat  he  would 
lose  in  the  end,  and  the  prince  would 
sweep  the  girl  off  up  a  white  marble 
staircase  to  what  was  obviously  the 
heart's  desire  of  both  of  them.  (What  it 
was  we  never  quite  understood,  but 
everyone  was  happy,  so  that  was  alright.) 
Finally  a  drowsy,  sleepy  journey  home, 
secure  in  the  certainty  that  those  in 
charge  knew  exactly  what  they  were 
doing,  and  were  all  agreed. 

Some  pleasures 

Bui  when  we  became  a  man,  we  put 
away  childish  things.  Annual  trips  to 
London  around  Christmas  now  meant 
contractors  conferences.  These  bear  only 
a  macabre  resemblence  to  the  trips  of 
yore,  although  there  are  some  things  to 
be  enjoyed.  We  are  certain  that  for  dele- 
gates from  far  afield  the  prospect  of  a 
night  away  from  home  has  some  com- 
pensations, especially  in  congenial  com- 
pany, and  certainly  a  journey  spent  dis- 
cussing common  problems  with  friends 
has  its  compensations.  There  is,  too,  for 
those  proposing  to  make  set  speeches,  the 
pleasure  of  composition,  the  savouring  of 
phrases,  the  trying  out  on  one's  wife  or 
husband.  There  is  the  pleasure,  both  ex- 
pected and  unexpected,  of  meeting  old 
friends  and  seeing  famous  or  notorious 


faces.  The  meeting  place  is  bigger  than 
that  'used  for  meetings  at  home,  the  car- 
pet plusher,  and  the  artefacts  around  the 
walls  of  purely  pharmaceutical  interest. 

Unfortunately,  the  magic  stops  there. 
True,  there  is  a  toyshop  with  wares  of 
unimaginable  etc,  etc,  but  there  is  no 
Santa  Claus.  In  his  palace,  now  renamed 
the  Elephant  and  Castle,  sits  a  malevolent 
gnome  who,  far  from  rewarding  the 
good,  takes  a  perverse  delight  in  seeking 
out  evil  and  ensuring  that  it  is  punished. 
Fn  vain  we  assure  him  that  his  goblins 
have  erred — that  we  have  not  made  a 
sinful  gain  at  the  expense  of  his  for  once 
slumbering  watchdogs.  The  fairy  tales  of 
long  ago  have  been  replaced  by  horror 
stories  whose  closest  parallel  is  with  the 
witch  hunters  of  old  New  England,  who 
would  condemn  any  upright  citizen  on 
the  word  of  a  half-crazed  child. 


Destiny  beyond  control 

We  talk  at  conference  of  new  contracts, 
basic  practice  allowances,  on-call  services, 
rotas  starting  at  5.30  pm  and  the  like, 
but  for  many  of  us  the  joy  is  simply  in 
dreaming.  We  know  they  will  never  come 
to  pass,  and  this  last  conference  seemed, 
for  the  first  time,  to  recognise  that  fact. 
It  was,  for  this  delegate  at  any  rate,  a 
conference  which  understood  that  what- 
ever it  asked,  what  ever  it  decided,  noth- 
ing would  happen.  We  could  wriggle 
around  and  adjust  things  here  and  there 
but  for  all  that  we  had  no  more  real 
control  over  our  destiny  than  when,  as 
children,  we  were  led  protesting  away 
from  the  ten-track  electric  trains  and 
radio-controlled  model  boats.  We  could 
dream,  but  our  train  set  would  have 
about  four  feet  of  track,  one  engine  and 
three  coaches.  Any  model  boat  would 
have  to  be  pushed  across  the  pond,  and 
hopefully  one's  friend  was  there  to  push 
it  back  again. 

Of  course  there  are  some  lighter  mo- 
ments. Lunch  is  one,  where  the  arrange- 
ments never  seem  to  work  out  as  the 


organisers  intend — though  things 
steadily  improving,  year  by  year.  Yet 
year's  conference  did  not  have  that 
ment  of  farce  that  can  enliven  thi 
No-one  got  really  cross.  No-one  wai 
out.  There  wasn't  even  a  really  im 
sioned  bit  of  oratory  to  stir  the  bl 
(even  if  it  usually  seems  to  be  i 
different  language). 

Credibility  lost 

We  came  to  discuss  sanctions,  but  i 
curiously  bloodless  way,  as  though 
had  been  through  it  all  before,  and  k 
we  were  play-acting.  As  usual  no-one 
what  the  multiples  would  do.  Var 
people  expressed  emotion  varying  fi 
scorn,  through  highmindedness,  to  c 
ardice,  and  the  blame  for  our  posi 
was  shuffled  about.  We  even  managec 
fudge  the  issue  of  support  for  the  p 
form  who,  having  written  to  the  Mini 
in  fairly  strong  terms,  were  really  i 
resigning  position;  surely  no  credib 
can  be  attached  to  a  negotiator  \ 
claims  to  have  confidence  of  his  memb 
and  then  finds  them  unwilling  to  b 
him,  or  even  worse,  whose  delegate  c 
ference  will  not  even  let  him  ask  ther 

There  was  little  doubt,  at  the  < 
when  we  all  trooped  up  the  marble  st 
case  that  leads  from  the  assembly  hal 
the  fresh  air  of  Lambeth,  that  our  he 
desires  were  not  about  to  .be  reali 
Which  of  David  Sharpe  and  Alan  Sn 
should  be  cast   as  principal  boy, 
which  as  princess  we  are  not  sure, 
unless  their  hearts  desire  at  that  time 
to  put  distance  between  them  and  th 
they  claimed  to  represent,  then  they 
were  dissatisfied.  Certainly  no-one  cc 
remotely  be  said  to  be  happy,  at  k 
among  those  who  spoke  to  this  deleg 
No-one  felt  that  those  in  charge  ki 
exactly  what  they  were  doing,  or  if  t 
did,  they  all  thought  they  were  dc 
something  different. 

We  were  left  with  only  one  posii 
instruction — to  contact  our  Members 
Parliament.  Despite  our  general  exp 
ence  to  the  contrary,  it  was  believed  t 
these  acolytes  of  the  aforementioi 
malevolent  gnome  might  have  some 
fluence  on  it  and  persuade  it  to  gr 
some  of  our  desires,  while  demand 
only  a  limited  number  of  pharmaceuti 
sacrifices. 


Westminster  report 

Debendox  safety 

Dr  Gerard  Vaughan,  Minister  for 
Health,  recently  answered  a  series  of 
written  questions  from  Mr  Jack  Ashley, 
MP,  who  was  concerned  about  the  safety 
of  Debendox. 

Dr  Vaughan  said  that  the  Committee 
on  Safety  of  Medicines  specifically  con- 
sidered the  safety  of  Debendox  in  1978 
and  1979.  It  examined  evidence  on  the 
possible  teratogenic  effects  of  Debendox 
and  similar  preparations  and  took  ac- 
count of  the  advice  of  specialists. 

"It  was  open  to  the  CSM  to  ask  for 
further  studies  to  be  carried  out  follow- 
ing its  review  but  this  was  not  considered 
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necessary  in  the  light  of  human  experi- 
ence gathered  over  many  years  and  the 
fact  that  for  this  class  of  compounds  it 
is  known  that  the  animal  species  usually 
used  may  be  inappropriate  and  give  mis- 
leading results,"  he  said.  "In  the  light 
of  advice  from  the  CSM  and  my  profes- 
sional advisers,  I  am  satisfied  that  a 
causal  relationship  'between  Debendox 
and  congenital  malformations  has  not 
been  established  and  that  there  are  no 
grounds  for  removing  the  product  from 
the  market,  nor  for  commissioning  fur- 
ther research  at  this  stage." 

Prescription  costs 

Mr  Robert  Dunn  asked  the  Secretary  for 


Social  Services,  in  the  Commons  t 
week,  for  the  total  cost  of  prescriptic 
dispensed  and  the  actual  amount  of  tl 
cost  borne  by  patients  for  the  latest  d 
for  which  figures  are  available  and  1 
each  of  the  preceding  five  years. 
George  Young  supplied  the  table  bel 
relating  to  FPC  Services  in  England. 

Char; 

Total  cost  incor 

£  million  £  milli 

249.1  23J 

300.1  23.: 

412.7  23. i 
502.0  23.: 

620.8  23.' 
728.7  24.f 


1973-  74 

1974-  75 

1975-  76 

1976-  77 

1977-  78 

1978-  79 
(Provisional) 
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NOW  THERE'S 

SAFETY 
IN  NUMBERS 


•  •  3  Qt  4 1  w 

•  1  6 1.5812  th 

1  4 


Since  Casio  have  introduced  time 
functions  into  their  selective  range  of 
electronic  cash  registers,  security  has 
been  increased  many  times  over. 

Timed  sales  receipts  show  time  of 
purchase  printed  in  digital  format  as 
deterrent  against  shoplifters. 

Timed  audit  records  allow  closer 
supervision,  monitoring  of  opening 
and  closing  times,  and  controlled 
results  reportage. 

Timed  interval  reports  record  printed 
by-the-hour  reports  on  customer  traffic 
for  staffing  levels,  opening  hours, 
productivity  fluctuations. 

Timed  alerts  give  pre-set  audible 
warning  on  timing  of  cash-lifts,  banking 
routines,  shift  changes,  Happy  Hours, 
special  promotions. 

Date  and  Time  change.  Once  set,  date 
and  time  automatically  change  on 
receipts  and  audit  records.  Even  in  leap 
years -even  after  weekend  switch  offs. 

Overflow  system.  On  certain  models,  a 
discreet  at-a-glance  signal  when  any 
attempt  to  falsify  results  may  have 
been  made. 

Time  display.  On  the  button  visual 
display  of  time  for  customer,  staff  and 
management  convenience. 


There's  a  Casio  cash  register  to  suit  every  size  of  business -and  for 
value  and  reliability  you'll  find  Casio  hard  to  beat.  And  when  you  take 
into  consideration  the  added  benefits  of  timed  security  and  simplicity 
of  operation,  Casio  now  has  to  be  the  name  for  cash  registers-as  it 
already  is  for  calculators  and  digital  watches. 


ffflj 

7912-  '0 
3 .  .  |,23& 

*• -230B 
7. .*54  » 
■  0.79  a 
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67 
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TO  BE  PRECISE 


More  information  please  l_l 
A  demonstration  please  D 

— 1 

Name 

Co/Firm  i 

Address  1 

Tel.No. 

To:  Casio  Electronics  Co.  Ltd., 
28  Scrutton  Street,  London  EC2A  4TY. 

2CO  _J 
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Plastipak 

SFP  I 

SINGLE  USE  INSULIN  SYRINGE 

IMPORTANT  NOTICE  TO  RETAIL  PHARMACISTS 

THE  POSITIVE  RESPONSE  FROM  RETAIL  PHARMACISTS  TO 
THIS  EXCITING  NEW  PRODUCT  HAS  BEEN  TREMENDOUS  AND 
CONSUMER  DEMAND  IS  INCREASING  DAILY. 

ALREADY  MORE  THAN  50%  OF  RETAIL  PHARMACIES  HAVE 
BEEN  VISITED  AND  GIVEN  FREE  SAMPLE  PACKS  FOR  THEIR 
DIABETIC  CUSTOMERS. 

HOWEVER,  IF  YOU  HAVE  NOT  RECEIVED  YOUR  FREE 
SAMPLE  ALLOCATION  PLEASE  CONTACT  THE  FOLLOWING 
ADDRESS  AND  THEY  WILL  BE  DELIVERED  TO  YOU  VERY 
QUICKLY: - 

PHARMAGEN  LTD., 

CHAPEL  STREET, 

RUNCORN,  CHESHIRE  WA7  5AP 

TEL:  RUNCORN  72816 

P.S.  CONSUMER  ADVERTISING  SCHEDULED  TO  START  FEBRUARY  13th 

NOTICE  TO  WHOLESALERS 

IF  YOUR  ORGANISATION  HAS  NOT  YET  ORDERED  ON  THE  SPECIAL  INTRODUCTORY 
TERMS  PLEASE  CONTACT  PHARMAGEN  IMMEDIATELY  FOR  DETAILS. 

NEW  m  Plastipak 

SFP  Li 


Becton  Dickinson  (U.K.)  Ltd., 

York  House,  Empire  Way, 
Wembley,  Middlesex  HA9  0PS. 
Telephone:  01-903  6544 
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JECTON 
DICKINSON 

A3539    Plastipak  is  a  trade  mark  of  Becton  Dickinson  and  Company 


OMPANY  NEWS 

tonsolidation  at 
/Vilkinson  match 

Vilkinson  Match  Ltd  have  reorganised 
heir  UK  consumer  product  business  to 
iring  Wilkinson  Sword  and  their  match 
ubsidiary,  Bryant  and  May,  under  one 
iperating  board. 

This  announcement  comes  some  six 
veeks  after  the  company  disclosed  a 
2. 6m  loss  in  their  personal  products 
iperation  for  the  six  months  to  Septem- 
>er  30,  1979.  (C&D,  December  22/29, 
1007).  Mr  John  Bloxcidge,  managing 
lirector,  says  of  the  restructuring:  "Our 
mrpose  is  to  effect  a  significant  improve- 
nent  in  the  quality  of  our  UK  regional 
nanagement."  Wilkinson  say  this  con- 
olidation  of  resources  is  intended  to 
ighten  up  cost  controls  and  increase 
ales  effectiveness  and  efficiency.  For 
letails  of  the  personnel  changes  see 
Appointments". 

A/allis  increase 
ablet  capacity 

/allis   Laboratory,   St    Alban's  Road, 
/■afford,  Herts,  have  recently  installed 
Idditional  drying  capacity  bringing  their 
[reduction    potential    for  paracetamol 
nd  aspirin  tablets  to  over  2  million  per 
[ay. 

Wallis,  although  a  small  privately- 
wned  company,  claim  to  be  one  of  the 
rgest  producers  of  paracetamol  tablets 
Europe,  and  the  only  British  company 
pecialising  in  the  production  of  para- 
etamol,  aspirin  and  saccharin  tablets. 

Mr  Peter  Fisher,  formerly  paracetamol 
ales  manager  with  Sterling  Organics. 
as  recently  taken  up  the  position  of 
ales  director  of  Wallis  Laboratory. 

-Oss  again  at  Alza 

Mza  Corporation  have  announced  a  net 
oss  of  $7. 2m  for  the  year  end  to  Dec- 
mber  31  1979,  against  the  $8. 9m  loss 
eported  for  1978. 

Total  income  was  up  by  some  £1.8m 
jut  net  sales  fell  from  S3. 7m,  in  1978,  to 
■  |2.6m.  fncome  from  research  was  up  by 
■2.9m  to  $7. 9m  and  expenditure  on  re- 
I  jearch  and  development  rose  by  some 
440,000  to  $8. 4m. 

Alza  say  they  are  continuing  to 
levelop  and  'test  therapeutic  systems 
br  the  rate-controlled  administration  of 
[rugs. 

chering-Plough  up 

chering-Plough  have  boosted  their  final 
uarter  earnings  by  16  per  cent  to 
42.8m  on  sales  of  $381m — up  35  per 
ent  on  the  same  period  in  1978.  The 
^ompany  expects  1980  earnings  and  sales 
jo  be  up  on  those  for  1979. 

These  figures  include  a  $6m  provision 
or  potential  losses  from  their  pharma- 
eutical  business  in  Iran. 

;K  February  1980 


Mr  J.  A.  Bloxcidge,  managing  director, 
Wilkinson  Match  Ltd 

Zimmerman  Hobbs 
cut  back  divisions 

Following  internal  re-organisation,  Zim- 
mermann  Hobbs  Ltd  have  consolidated 
their  operations  from  four  divisions  into 
two.  The  trading  division  is  to  handle 
the  sales  and  purchases  of  essential  oils 
and  fine  chemicals  and  the  manufacturing 
division  will  deal  with  oleo  resins,  food 
flavours  and  perfumery  compounds. 

The  personnel  are  as  follows:  Trading 
division — Fred  Drought  (director),  Martin 
Edney  (essential  oils  manager),  Dennis 
Murray  (chemical  sales  manager).  Fred 
Warman  (chemical  purchasing  manager) 
and  John  Gillie  (assistant  sales  manager). 
Manufacturing  division — Frank  Rutt  and 
Mike  Jolley  (directors),  Doug  Clark  (tech- 
nical manager,  perfumery),  David  Law- 
rence (technical  manager,  food),  Derek 
Watson  (perfumery  sales),  and  Steve 
Davis  (food  sales).  Joe  Bulger  is  sales 
director  for  all  products. 

Allied  to  North  Sea 

Improved  sales  of  North  Sea  oil  have 
helped  boost  the  fourth  quarter  earnings 
of  Allied  Chemical,  the  seventh-largest 
US  chemical  company. 

Allied's  20  per  cent  interest  in  a  major 
North  Sea  field  was  an  important  factor 
in  the  huge  128  per  cent  rise  in  profits 
— $67m  against  $29. 6m  in  the  previous 
year.  Sales  for  the  quarter  were  up  67 
per  cent  to  $1.3bn. 

Briefly 

Wellcome  Foundation:  Work  has  now 
started  on  the  main  contract  to  build  a 
three-storey  research  block  at  Becken- 
ham,  Kent.  At  a  total  cost  of  £10m,  it 
will  take  two  years  to  complete. 
Schwarzkopf  Ltd:  The  retail  division  has 
made  the  following  awards  for  sales  per- 
formance in  1979:  Top  retail  salesman 
is  Mr  Frank  Sinfield,  and  the  north  is 
the  top  retail  sales  area. 
Pfizer  Ltd's  telephone  number  has 
changed,  it  is  now  Sandwich  (0304) 
613511.     Pharmaceutical     and  animal 


health  orders  will  be  taken  on  extensions 
3111  and  3552. 

Seton  Croup  have  sold  Masterpeace  Pro- 
ducts Ltd,  their  hospital  beds  and  associ- 
ated equipment  division,  to  the  Torman 
group  of  companies,  Oldham. 
Wella  (GB)  Ltd  have  restructured  their 
marketing  and  sales  operation.  Two  dis- 
tinct divisions  have  been  created,  a  retail 
and  a  hairdressing  division,  each  headed 
by  a  general  manager.  The  retail  division 
general  manager  is  Mr  Mike  Vass. 
Upjohn  Co  have  announced  the  acqui- 
sition of  Duphar  SA,  a  Spanish  phar- 
maceutical manufacturing  and  distribu- 
tion operation  located  about  40  kilo- 
meters east  of  Madrid. 
Mr  A.  Michael  Jones,  MPS,  is  to  close 
his  pharmacy  at  40  Commercial  Road, 
Kirkstall,  Leeds,  and  open  a  pharmacy 
on  February  18  in  the  new  Grandways 
Supermarket  Shopping  Centre,  Kirkstall 
Lane.  The  Commercial  Road  business 
was  started  by  his  father,  the  late  Mr 
Frank  A.  A.  Jones,  in  1936  and  the  new 
pharmacy  will  trade  under  the  name 
Michael  Jones. 

APPOINTMENTS 


Dr  Steve  Walker,  MPS 

Hoechst  (UK)  Ltd:  Dr  Steve  Walker, 
MPS,  has  been  appointed  head  of  phar- 
maceutical development  at  Hoechst  Re- 
search Laboratories,  Milton  Keynes.  He 
joined  the  company  in  1974  after  study- 
ing pharmacy  at  Manchester  University 
and  gained  his  PhD  at  Chelsea  College. 
University  of  London.  He  became  senior 
and  then  principal  scientist.  Before  join- 
ing Hoechst,  he  was  engaged  in  phar- 
maceutical development  and  research 
with  Sandoz  Products  Ltd. 
Boots  Co  Ltd:  Have  appointed  the  fol- 
lowing directors  to  three  of  their  sub- 
sidiary companies  Boots  the  chemists: 
Mr  D.  Budge.  MPS.  Mr  M.  Hobson. 
MPS,  Mr  I.  M.  Smellie,  Mr  D.  A.  R. 
Thompson.  Mr  B.  Uttley.  MPS.  Boots 
Pure  Drug  Co:  Mr  R.  E.  Coll.ard,  FPS. 
Mr  A.  E.  Davis.  FPS.  Boots  Inter- 
national: Mr  J.  A.  Reid,  MPS.  Mr 
G.  A.  Turnbull.  MPS. 
Wilkinson  Match  (UK)  Ltd:  Mr  R.  H. 
Armitage,  formerly  managing  director  of 
Bryant  and  May,  is  now  deputy  man- 
aging director,  UK  region  consumer  pro- 
ducts: Mr  P.  J.  Walker,  is  UK  region 
financial  director,  and  Dr  M.  D.  Sander- 
son UK  region  planning  director. 
In  marketing  and  manufacturing:  Mr 
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G.  D.  Middleton  is  group  manufacturing 
director;  Mr  I.  W.  G.  Brook,  group 
marketing  director  (lights);  Mr  D.  R. 
Gatley,  group  technical  director;  Mr  D. 
R.  Taylor,  group  markting  director 
(personal  products);  and  Mr  B.  J.  Stacey, 
UK  marketing  director  (hardware  and 
housewares). 

Other  appointments  include:  Mr  P.  D. 
J.  Jolliffe,  UK  export  director;  Mr  P.  J. 
Baker,  UK  supply  director;  Mr  C  R. 
Milbourne,  UK  personnel  director;  Mr 
M.  C  Downey,  financial  controller  UK 
region  consumer  products;  Mr  N.  F. 
Nicholson,  operations  director  UK  region 
consumer  products  and  UK  packaging; 
and  Mr  A.  L.  Vosper,  group  project 
controller. 


Mr  David  J.  Margand  of  UG  Ltd 


United  Glass  Ltd:  Mr  David  J.  Margand 
is  moving  from  UG  closures  and  plastics 
to  become  sales  and  marketing  director 
of  UG  Containers  in  succession  to  Mr 
Peter  K.  Chamberlain.  Mr  Margand 
joined  UG  from  Key  Glass  in  1968  as 
a  market  development  manager  and  has 
been  sales  and  marketing  director  of  UG 
closures  and  plastics  since  December 
1975. 

C.  E.  King  Ltd:  Mr  Fred  Rogers  has 
recently  been  appointed  UK  marketing 
manager  with  overall  responsibility  for 
sales  and  advertising  and  Mr  Jack  Trig- 
well  has  taken  over  the  position  of  UK 
sales  manager. 


MARKET  NEWS 

Paraffin  liquid  up 

London,  February  6:  All  grades  of 
liquid  paraffin  were  increased  by  five 
pence  per  litre  last  week;  the  size  of 
the  increase  must  be  the  largest  the 
various  grades  have  ever  sustained. 
Petroleum  jelly  prices  have  not  yet 
changed  but  will  no  doubt  be  adjusted 
upwards  by  the  makers  shortly. 

Among  essential  oils  there  was  a 
reasonable  trade  in  Brazilian  pepper- 
mint on  higher  quotations  from  origin; 
the  spot  rates,  although  dearer  in 
sympathy,  were  still  discounting  those 
for  forward  delivery.  Patchouli  and 
petitgrain  were  sharply  down  but 
elsewhere  in  the  essential  oil  sector 
such  changes  as  occurred  were  mini- 
mal in  size. 

Among  botanicals  cherry  bark,  dan- 
delion, sarsaparilla  and  Curacao  aloes 
were  firmer;  lower  were  Canada  bal- 
sam, jalap  and  senega. 

Pharmaceutical  chemicals 

Clioquinol:   NF  XIV  500-kg  lots  £13.18  kg. 
Cocaine:  Alkaloid  £688  kg;  hydrochloride  £628. 
Kaolin:    BP   natural    £152.05   per    1,000   kg;  light 
£158.60  ex-works  in  minimum  10-ton  lots  ex  works, 
miu    per   g   £17.23    (5-kg);    water   miscible  £4.63 
Paraffin  liquid:  Pence  per  litre  excluding  duty: 


BP/BPC  grades 

1-9  drums 

10  drums 

bulk 

WA4 

52.0 

50.7 

44.8 

WA3 

50.9 

49.6 

43.7 

WA2 

52.7 

51.3 

45.5 

WA1 

56.7 

55.3 

49.5 

light  technical 

WA23  49.2 

47.8 

42.0 

WA21  51.1 

49.7 

43.9 

Potassium  acetate:  BPC  £1  kg  for  minimum  £500 
order. 

Potassium  ammonium  tartrate:  £2.24  kg  in  50-kg 
lots. 

Potassium  citrate:  Granular  £1,005  per  metric  ton, 

powder  £1,025;   mono,   anhydrous  £862. 

Potassium    diphosphate:    BPC    1949    in    50-kg  lots. 

granular  £2.15  kg;  powder  £1.88. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots 

£1,379    kg;    sticks    not    offered;    technical  flakes 

£0.4577. 

Potassium  nitrate:  Recrystallised  £1.05  kg  for  50-kg 
drums. 

Salicylic   acid:    5-ton    lot  £1.42   kg;    1    ton  £1.44. 
Sodium  acetate:  BP  crystals  £0.94  kg   in  50-kg. 
Sodium  acid  phosphate:  BP  crystals  E1.19-E1.34  kg 
as  to  source  for  50-kg  lots. 
Sodium    benzoate:    £0.6664    kg    500  kg  lots. 
Sodium  bicarbonate:   BP  from  £121.24  metric  ton 
as  *o  grade  in  minimum.  10-ton  lots  delivered  UK. 
Sodium  citrate:  Granular  £838  metric  ton;  powder 
£858.   Five-ton  contracts  £834  for  granular — all  in 
lined  bags. 

Sodium  ascorbate:  100-kg  lots  £5.51  per  kg. 
Sodium  fluoride:  in  50-kg  lots  £2.43  kg. 
Sodium  gluconate:  Technical  £756  metric  ton. 
Sodium   hydroxide:   Pellets   BP   1973   in   50-kg  lots 
£0.82-£0.93  kg. 

Sodium  nitrate:  Recrystallised  £0.84  kg  for  50-kg 
lots. 

Sodium  nitrite:  BPC  1973  E0.90-E1 .18  kg  as  to 
maker  for  50-kg  lots. 

Sodium    perborate:    (per    1,000    kg)  monohydrate 

£584;  tetrahydrate  £346. 

Sodium  percarbonate:  £457  per  metric  ton. 


Sodium  phosphate:  monobasic  BP  crystalline  £1.19 
kg  in  50-kg  lots. 

Sodium  sulphate:  Fine  crystals  BP  £89.80  per  met- 
ric ton,  pea  crystals  £109.30;  commercial  £39.60 
ex  works. 

Sodium  sulphite:  Crystals  £0.1750  kg  (500  kg 
minimum). 

Sodium  thiosulphate:  photo  grade  £197.35  per  metric 
ton;  £184.15  ton  in  4-ton  lots. 

Tetracycline:   Hydrochloride  £16.50  kg;  oxytetracy- 

cline  £18.50  in  250-500-kg  lots. 


Crude  drugs 

Aloes:  Cape  £1,080  ton  spot;  £1,070,  cif,  Curacao, 

£2,335,   cif,    no  spot. 

Agar:   Spanish/Portuguese  £7.50  kg. 

Balsams:    (kg)    Canada:   Easier  at  £12.55  on  the 

spot;    shipment   £12.35    cif.    Copaiba:    £3.05  spot; 

£2.95,    cif.    Peru:    £9.95    spot;    £9.90,    cif.  Tolu: 

unquoted. 

Belladonna:  (kg  cif)  herb  £1.51;  leaves  £2.24;  root, 
no  offers. 

Benzoin:  £208  cwt  cif. 
Buchu:  Leaves  unquoted. 

Camphor:  Natural  powder  no  spot;  £7.25  kg,  cif. 

Synthetic  96%  £1.10. 

Cardamoms:  Alleppy  green  No.  2  £7.50  kg,  cif. 
Cascara:  £1,160  metric  ton  spot;  £1,090,  cif. 
Cherry    bark:    Spot    £1,130    metric    ton;  shipment 
£1,140,  cif. 

Cinnamon:  Seychelles   bark  £480  metric  ton  spot: 

£425,  cif.  Ceylon  quills  4  o's  £0.83lb,  featherings 
E0.-1.8i   lb  both,  cif. 

Cloves:  Madagascar  £4,250  metric  ton  spot, 
£4,175,  cif. 

Cochineal:  Tenerife  black  brilliant  spot  £25  kg,  spot 
and  cif.  Peru  silver  grey  £14.75  spot;  £14.40,  cif. 
Dandelion:  Spot  £2,000  metric  ton  spot,  £1,940,  cif. 
Ergot:  No  offers. 

Gentian  root:  £2,050  metric  ton  spot;  £2,300,  cif. 
Ginger:  Cochin  £430  metric  ton  spot  shipment 
£410  cif.  Other  sources  not  quoted. 
Henbane:  Niger  £1,390  metric  ton  spot;  £1,380,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums  ex  ware- 
house). Australian  light  and  medium  ambers  £665- 
£675;  Canadian  £800;  Mexican  £675;  Argentinian 
(white)  £760. 

Hydrastis:  Spot  £30.60  kg;   no  cif. 

Ipecacuanha:  Matto  Grosso  £16.80  kg;  nominal,  cif; 

Costa  Rican  £20,  cif. 

Jalap:  No  spot;  £2,200  metric  ton,  cif. 
Kola  nuts:  £475  metric  ton  spot;  £420,  cif. 
Lanolin:  BP  grade  £1  kg  in  1  metric  ton  lots. 
Lemon  peel:  Spot  £1,240  metric  ton;  £1,150,  cif. 
Liquorice  root:  Chinese  £595  metric  ton  spot;  £585, 
cit    Block  juice  £1,400  metric  ton  spot;  Spraydried 
£1.550. 

Lobelia:     American     nominal.     European  £1,850 

metric  ton,  cif. 

Lycopodium:  £4.80  kg  spot;  no  cif. 

Mace:   Grenada    unsorted   $2,750    metric   ton,  fob 

whole  $3,000. 

Menthol:  (kg)  Brazilian  £5.50,  nominal  spot;  £5.35, 
cif.   Chinese  £5.25  spot;  £4.80,  cif. 
Nutmeg:  (per  metric  ton  fob)  Grenada  80's  $2,950 
sound  unassorted  $2,650  110's  $2,750,  bwb  defec- 
tives $1,750. 

Nux  Vomica-  No  spot  or  cif. 
drums  ex  wharf;  Mediterranean  origin  £1,440. 
Pepper:    (metric  ton)   Sarawak  black  £1,000  spot, 
$1,950.  cif;  white  £1,380  spot;  $2,800,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot:  £1.085. 
Podophyllum:   Root  Chinese  no  spot;   £400  metric 
ton,  cif. 

Quiliaia:  No  spot;  metric  ton;  £760,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 

kg,  spot;  £3.  cif. 

Saffron:   Mancha  about  £650  kg  nominal  spot. 
Sarsaparilla:    Jamaican    £2,680    metric    ton  spot, 
£2.570  cif. 

Seeds:    (metric    ton,    cif)    Anise:    China    £865  for 
shipment.    Celery:    Indian   £440.    Coriander:  Moroc- 
can   £210.    Cumin:    Indian    £800.    Fennel:  Indian 
£460.   Fenugreek:   Moroccan   £310;   Indian  £275. 
Senega:  Canadian  £9.60  kg  spot;  £8.60  cif. 
Senna  (kg)  spot  Alexandria  pods  hand-picked  from 
£2    upwards;    manufacturing    £0.55.    Tinnevelly  faq 
leaves  £0.52;   pods,   faq  £0.46;   hand-picked  £0.55, 
Squill:  Indian  white  £340  metric  ton,  cif. 
Styrax:  Turkish  natural  £5.60  kg  spot;  E5.60,  cif. 
nominal. 

Tonquin  beans:  Para  £3.85  kg  spot;  £3.11,  cif. 
Turmeric    Madras    finger    £475    metric    ton  spot; 
£410  cif. 


It  pays  to  be 


Little  teeth  need  care  and  protection.  The  care  and 
protection  that  only  Dentinox  fluoride  toothpaste  can 
give.  Gentle,  fruit-flavoured  Dentinox  contains  no  harsh 
abrasives  or  sugar,  and  its  so  mild  it  can  be  swallowed 
with  safety.  A  message  that  mothers  everywhere 
will  be  reading  in  advertisements  in  the  Mother  press. 

RECOMMEND  DENTINOX  FLUORIDE  TOOTHPASTE 
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Dendron  Ltd., 
94  Rickmansworth 
Road,  Watford,  Herts 
WD1  7  J  J.  Tel  (0923)  29251. 

"TO  CARE  FOR  THOSE  DELICATE  MILK  TEETH. 
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.lerian:  Dutch  £1,910  metric  ton  spot;  £1,860,  cif 
dian  £1,900  spot;  £1,860,  cif. 

tchhazel  leaves:  £2.35  kg  spot;  £2.10,  cif  liquid 
50  kg. 

ssential  and  expressed  oils 

mond:  Sweet  in  1-ton  lots  £1.50  kg  duty  paid 
lise:    (kg)    Spot    £13.50;    shipment   £13.25,  cif. 
iy:  West  Indian  £10.45  kg  spot  and  cif. 
rgamot:  £55  kg  spot. 

jis  de  rose:  Spot  £7.50  kg  shipment  £7.50,  cif. 
ichu:  South   African  £120  per  kg  spot;  English 
stilled  £180. 

ide:  Spanish  £1.35  kg  spot. 

imphor:  White  £0.90  kg  spot;  £0.88  cif. 

ananga:  Indonesia  £15.50  kg  spot;  £15,  cif. 

irdamom:    English-distilled   £220  kg. 

jssia:  Chinese  traded  at  £50;  no  spot;  £50  kg  cif. 

edarwood:  Chinese  £1.15  kg  spot;  £1.15,  cif. 

nnamon:  Ceylon  leaf  £2.45  kg  spot;  £2.34,  cif; 

irk,  English-distilled  £155. 

itronella:  Ceylon  £4  kg  spot;  no  cif  Chinese  spot 

nominal;  £3.90,  cif. 
ove:    Indonesian    leaf   £2.10   kg   spot;  shipment 
70,  cif.  English  distilled  bud  £44. 
icalyptus:   Chinese  £1.80   kg   spot;   £1.77,  cif. 
■nnel:  Spanish  sweet  about  £8.50  kg  spot, 
eranium:   Bourbon  £43.50  kg   spot;   £41.25,  cif. 
inger:  Chinese  £41  kg  spot;  £39.80,  cif.  English 
stihed  £105. 

wender  spike:  £15.50  kg. 

mon:  Sicilian  best  grades  about  £20  kg  in 
urn  lots. 

mongrass:  Cochin  £4.60  spot;  £4.50,  cif. 
me:  West   Indian   £13.50   kg  spot, 
andarin:  Old  crop  £23  kg  spot, 
utmeg:  East  Indian  £9.10  kg  spot  and  cif.  English 

stilled  £18. 

ive:  Spanish  £1,500  per  metric  ton  in  200-kg 
range:  Florida  £0.90  kg  spot  and  cif. 

iganum:  Spanish  70  per  cent  £17.50  kg. 

Imarosa:  No  spot;  £13.85  kg,  cif. 

tchouli:  Chinese  no  spot;  £19.75  kg,  cif. 

nnyroyal:  From  £7.50  per  kg  spot. 

pper:  English-distilled  ex  black  £140  kg. 

ppermint    (kg)    Arvenis — Brazilian    £4.50  spot; 

.60  cif.  Chinese  £3  spot;  £2.92,  cif.  Piperata 
nerican  from  £14.25  spot;  £14,  cif. 

tilgrain:  Paraguay  £7.70  spot;  £7,  cif. 
osemary:  Moroccan  £6.80  kg  spot, 
indalwood:    Mysore    £67    kg    spot;    East  Indian 
§l  spot. 

issafras:  Brazilian  £1.80  kg  spot;  £1.70,  cif 
jearmint:     Chinese     £10     kg     spot;     £9,  cif; 
nerican  £11,  spot. 

lyme:  Red  50-50%   £23.50  kg  spot;  nominal, 
itivert:  Spot  £15.50  kg;  shipment  £15,  cif. 
le  prices  given  are  those  obtained  by  importers  or 
ami'acturers  for  bulk  quantities  and  do  not  include 
ilue  added  tax.  They  represent  the  last  quoted  or 
xepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  February  11 

Swindon  Branch,  Pharmaceutical  Society,  King's 
Arms  Hotel,  Wood  Street,  Swindon,  at  8  pm. 
Professor  S.  S.  Davies  (University  of  Nottingham) 
on  "Practice  of  Asian  medicine  in  the  UK". 
Enfield  Pharmacists'  Association,  Chase  Farm 
Hospital  postgraduate  medical  centre,  Enfield,  at 
8  pm.  Mr  G.  Ensor  on  "Eye  protection  and  eye 
injuries"   (additional  meeting). 
Stockport  Branch,  Pharmaceutical  Society,  Ashton 
postgraduate  medical  centre,  at  7.30  pm.  Refresher 
course:  "Cardiovascular  disease  and  drugs  acting 
upon  it". 

Nottingham  Branch,  Pharmaceutical  Society,  City 
Hospital  postgraduate  medical  centre,  Hucknall 
Road,  Nottingham,  at  8  pm.  Dr  F.  Newcombe  on 
"Genetics  and  disease". 

Brighton  and  Hove  Branch,  National  Pharmaceutical 
Association,  Langfords  Hotel,  Third  Avenue,  Hove, 
at  8  pm.  Mr  M.  Brining  (PSNC)  on  "Current  NHS 
remuneration". 

Tuesday,  February  12 

North  Nottinghamshire  Branch,  National 
Pharmacuetical  Association,  Mansfield  and  District 
General  Hospital  postgraduate  centre,  West  Hill 
Drive,  Mansfield,  at  8  pm.  Mr  T.  Astill  (deputy 
secretary  NPA)  on  "New  laws  and  the  pharmacist". 
Lanarkshire  Branch,  Pharmaceutical  Society, 
Redstones  Hotel,  Glasgow  Road,  Uddingston,  at 
8  pm.  Professor  D.  H.  Lawson  (Glasgow  Royal 
Infirmary)  with  a  survey  on  cimetidine. 
Leeds  Branch,  Pharmaceutical  Society,  Golden 
Lion  Hotel,  Leeds,  at  8  pm.  Dr  J.  B.  Stoker  on 
"The  management  of  hypertension". 
Liverpool  Branch,  Pharmaceutical  Society  with 
Liverpool  Chemists'  Association,  "Windmill 
Suite",  Liverpool  Central  Hotel,  Lord  Nelson 
Street,  Liverpool  3,  at  8.15  pm.  Miss  A.  Benn 
(administrator  of  the  Liverpool  prescription 
authority)  on  "Are  you  claiming  enough?" 
South  West  Metropolitan  Branch  Pharmaceutical 
Society,  lecture  theatre  A,  St  Georges  Hospital 
medical  school,  Blackshaw  Road.  Tooting, 
London  SW17,  at  8pm.  Mr  A.  Kerr  on  "Highly 
Purified  insulins". 


South  East  Metropolitan  Branch,  Pharmaceutical 
Society,  Lewisham  Hospital  medical  centre, 
Lewisham  High  Street,  SE13,  at  8  pm.  Mr  R.  Todd 
(formerly  librarian  at  the  Society's  headquarters) 
on  "Pharmaceutical  beastlines  in  books  of  the 
15-17  centuries". 

Teeside  Branch,  Pharmaceutical  Society,  North 
Tees  Hospital  postgraduate  centre,  at  7.45  pm. 
Dr  K.  J.  Thrower  on  "Prostaglandins — a  new 
world  of  medicine". 

Galen  Group,  Friends'  Meeting  House,  Park  Lane, 
Croydon,  at  8  pm.  Miss  A.  Skipp  giving  a  lass 
design  party. 

Plymouth  Branch,  Pharmaceutical  Society,  Tamar 

Hotel,  Plymouth,  at  8  pm.  "Leslie's"  film  show. 

Thursday,  February  14 

Glasgow  Branch,  Pharmaceutical  Society,  Walton 
Suite.  South  General  Hospital,  at  8  pm.  The  Todd 
Lecture:  Dr  T.  D.  Whittet  on  "Pyrogens  in  the 
modern  scene". 

London  and  Home  Counties  Division,  British  Dental 
Association,  BDA  headquarters,  64  Wimpole  Street. 
London  W1.  at  6.30  pm.  "The  Pharmacist's  role 
in  dental  health  education". 
Wirral  Branch,  Pharmaceutical  Society  and 
Birkenhead  and  Wirral  Pharmacists'  Association, 
Clatterbridge  postgraduate  medical  centre,  at  1  pm. 
Dr  M.  J.  Garret  (consultant  radiotherapist)  on 
"Modern  trends  in  cytotoxic  therapy". 
Northern  Scottish  Branch,  Pharmaceutical  Society, 
Raigmore  Hospital  postgraduate  centre,  at  7.45  pm. 
Mr  J.  N.  Scholfield  (administrator,  Highland  Health 
Board)  on  "Aspects  of  and  prospects  for  primary 
care". 

Worthing  and  West  Sussex  Branch,  Pharmaceutical 
Society,  The  Beach  Hotel,  Marine  Parade,  Worthing, 
at  8  pm.  Two  members  of  Samaritans  talk  about 
their  organisation. 

Epsom  Branch,  Pharmaceutical  Society,  Epsom 

District  Hospital  seminar  room,  at  8  pm.  Dr  B.  L. 

Lamb  on  "Home  winemaking". 

Ayrshire  Branch,  Pharmaceutcial  Society,  Savoy 

Park  Hotel,  Ayr,  at  8  pm.  Professor  M.  R.  Bond 

(University  of  Glasgow)  on  "The  treatment  of 

pain". 

Friday,  February  15 

Society  of  Cosmetic  Scientists,  London  Hilton 
Hotel,  Park  Lane,  London  W1.  Annual  dinner  and 
dance. 
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THIS  AD  TELLS  YOU  NOTHING. 


A  study  oi 


behaviour 


Be**1 


Ho**9 


THIS  REPORT  TELLS  YOU  EVERYTHING. 


A  study  on  the  attitudes  and  buying  behaviour  of  British  non-food  retailers.  £l  l  .00  from  Sue  Wagstaff,  Retail  Department, 
Benn  Publications  Limited,  25  New  Street  Square, London  EC4A  3JA.Telephone  01  -353  32l2.Telex  27844. 


Please  send 
Name  


,  copy/ copies  of  'How  retailers  buy'  to: 


Address . 
Position  _ 


.Tel. 


!  enclose  a  cheque/postal  order  for  £  . 


.  made  payable  to  Benn  Publications  Ltd. 


Benn  8 

publishing  for  business 


9  February  1980 


Classified  Advertisements 

ost  to  Classified  Advertisements,  Chemist  &  Druggist, 

5  New  Street.  Square,  London  EC4A  3JA. 

elephone  01-353  3212 

ublication  date  Every  Saturday 

leadings  All  advertisements  appear  under  appropriate 

eadings. 

:opy  date  12  noon  Tuesday  prior  to  publication  date, 
dvertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £6.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £500.00  (275mm  x  1 86mm). 
Half  Page  £300.00  (135mmx91mm). 
Quarter  Page  £150.00  (135mmx91mm). 
Lineage  minimum  charge  £6.00  for  20  words, 
30p  per  word  extra. 
Box  Numbers  £1.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


TOCKS  FOR  SALE 


"MOLA"  ALL-IN-ONE  DISPOSABLE 
PRINTED  NAPPIES 

12  Complete  nappies  per 
easy-to-carry  Poly-Bag 

12  Poly-Bags  per  carton  £14.39 

PER  CARTON 

FREE  DELIVERIES 
IN  LONDON  AREA 

TRADE  ENQUIRIES  § 
WELCOME 

Offers  subject  to  availability  of  stocks 
RING  NOW 

01-204  0129 


'AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson's.  Palmer  s.  St.  Clares,  Dax,  La  India,  etc..  etc. 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5.  (TC) 


WHOLESALE  MEDICAL 

Containers  and  chemists  sundries.  Very 
competitive  prices. 

JAYCO 
51a  Buckingham  Road 
South  Woodford,  London  E18 

01-504  9124 
12  Voluntary  Place  London  E11 
01-989  3430 


AFRO-AMERICAN  HAIR 
CARE 

and  BODY  COSMETICS 

all  at  wholesale  prices 
EXPORT  ENQ.  WELCOME 
BROCHURE  AVAILABLE 

BARRY  MERO  LTD. 
36  Brixton  Rd,  Brixton  SW9 
01-582  4755  (15/3) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1W) 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4.  (5/4F) 


SINGLE  EDGE  BLADES.  20  packets 
of  5  or  cartons  of  100  £4.50  inclusive. 
Immediate  delivery.  Cheque  with  order 
please.  Rolenworth  Ltd.  1-3  Grey's 
Road,  Henley  on  Thames,  Oxon. 

(27/12W) 


BUSINESS  FOR  SALE 


XI — HAMPSHIRE — Estate  bus- 
iness on  area  with  property 
development.  Turnover  approx- 
imately £82,500.  Scripts  1,250  per 
month.  Property  on  lease  with  5Vj 
years  to  run.  Flat  possibly  available, 
price  £14,750  for  goodwill  and  fix- 
tures plus  stock  approximately 
£8,000. 

X2— LIVERPOOL— Housing 
estate  business  on  outskirts  of  town. 
Turnover  to  April  1979,  £63,400, 
28.7  per  cent  gross  profit.  Dis- 
pensing 1,700  scripts  per  month. 
Not  dependent  on  any  local  doctor. 
Property  on  lease/rent  £750  per 
annum.  Price,  goodwill  and  fixtures 
£1,500  plus  stock  approx.  £9,000 
(could  be  adjusted). 

X3— WARWICKSHIRE— Well 
sighted  premises  on  village  main 
road.  Turnover,  1978,  £136,946, 
scripts  average  approx.  1,200  per 
month,  premises  held  on  lease,  29 
years  to  run.  Capital  required 
including  stock  at  valuation  approx. 
£40,000. 

X  4  —  WEST  M  I  D  - 
LANDS — Excellent  large  premises 
on  city  outskirts.  Turnover  1978, 
£171,714.  Scripts  approx.  2,300  per 
month.  Property  on  long  lease,  val- 
ued at  £25,000.  Capital  required 
around  £33,000  plus  stock  at  val- 
uation. 


X5— DEVON— Precinct   site  in 

prominent  summer  resort.  Lease 
£1,000  per  year.  Turnover 
approaching  £100,000.  1,800 
scripts  per  month.  High  class  agen- 
cies. Goodwill  £22,500  o.n.o.  Fix- 
tures £5,000.  Stock  £20,000  at  val- 
uation. 

X6  —  SOUTH  MAN- 
CHESTER—Retirement  vacancy 
in  residential  suburb.  Turnover 
£90,780  to  March  1979.  Scripts 
2,500  per  month.  Easily  run,  no 
late  hours.  Property  for  sale  or 
lease  at  £2,600  per  annum. 
Goodwill  and  fixtures  £10,750. 
Stock  at  valuation  £19,000. 

X7— SOUTH  LANCASHIRE 

VILLAGE— Pharmacy,  near  to  the 
coast,  comprises  of  double  shop  unit 
unopposed  with  potential.  Tur- 
nover, 1978  around  £120,000. 
Property  including  extensive  living 
accommodation.  £42,000,  goodwill 
and  fixtures  £12,000  and  stock  at 
valuation,  around  £16,000. 

X8  —  SOUTH  YORK- 
SHIRE— Retirement  vacancy,  bus- 
iness which  dispenses  2,050  scripts 
per  month  has  scope  for  develop- 
ment of  counter  trade.  Price  £6,000 
for  property,  goodwill,  fixtures  plus 
stock  at  valuation.  Ideal  oppor- 
tunity for  pharmacist  with  limited 
capital. 


*4  Ernest  J/George 

'mZ    GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY,  CHEADLE. 
^  CHESHIRE  SK8  4AT  Tel.  061-428  6718/9   


BUSINESS 
OPPORTUNITIES 


ALL  BRANDS  OF  Equine  Anthel- 
mintics &  other  Veterinary  Medicines. 
Pharmacists  experiencing  difficulty  in 
obtaining  supplies  of  the  above,  contact 
your  pharmacist  orientated,  and  owned, 
wholesale  distributors,  for  these  pro- 
ducts. National  Service,  full  trade  dis- 
counts. Brian  G.  Spencer  Ltd,  Station 
Road,  Shenstone,  Uchfield  WS14  0NP. 
Phone  0543  480314  (24hrs).  (8/3F) 


DRUG  STORE 

FOR  SALE 

Main  Rd  position,  N/Beds  town 
centre.  T/D  last  audited  figures  in 
excess  of  £65,000.  New  20yr  lease 
4x5yrs.  Commencing  £2850  p/a. 
Principals  only. 

BOX  No.  2686 


RADE  SERVICES 


|  International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 
Telex  299638  March  G  i23/BF) 


STOCKS  WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:    "Salvall",  London 

E.C.1.  (TC.W) 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead.  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC.W! 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2 AN. 
Tel:  01-727  3137-8  (17/1F) 
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SITUATIONS  VACANT 


COSMETIC  BUYER 

Underwood  have  become  a  major  retail  group  in  central  London. 
Our  exciting  merchandise  profile  includes  a  multi-million  pound 
cosmetic  business. 

We  are  looking  for  an  experienced  cosmetic  buyer  with  proven 
ability,  capable  of  purchasing  a  wide  range  of  leading  agencies 
and  developing  the  business  further. 

The  successful  applicant  will  report  to  the  Marketing  Manager, 
play  an  active  role  in  the  retail  marketing  of  cosmetics,  and  be 
expected  to  achieve  agreed  targets  of  sales  and  profit. 
This  is  a  unique  opportunity  to  join  a  young,  progressive  team  in  an 
expanding  Company. 

Our  policy  is  to  offer  career  prospects  and  to  pay  good  salaries. 
Fringe  benefits  include  a  generous  staff  discount. 


If  you  are  able  to  meet  this  challenge,  please  write,  giving  details  of 
your  experience  and  present  salary  to:  Janet  Sausman,  Per- 
sonnel Manager,  Underwood,  60  Kings  Road,  London  SW3 
1LA. 


UND&froOD 


SHOPFITTINGS 


AGENTS 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNfTS 
approved  by 


(8/3F) 


K.H.WOODFORD &Co.  Ltd. 
Ring  Now  0202  36272 


SHOPKIT 

The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  service) 

(TC.W) 


EXPORT  TO 
EUROPE/USA 

Marketing/Sales  Consultants 
frequently  visiting 
Germany — France — Italy 
Greece — Ireland — Scandinavia 
North  America 

can  help  you 

★  Locate  distributors 

★  Licence  your  products 

★  Find  new  products 

★  Manage  your  interests 
overseas. 

Contact: 
Sally-Anne  Rutter 
Nicholas  Hall  &  Company 
Dormer  Road,  Thame,  Oxon 
Tel:  (084  421)3363 


PHARMACIST 

£7,313-£8,601 

Closing  date:  22  February  1980 
Job  Ref.  SB  50/80/C  Tel  ext  256 

DEPARTMENT  OF  HEALTH  AND 
SOCIAL  SERVICES 

Applicants  must  be  registered  Pharmaceutical  Chemists  with 
optimum  academic  qualifications  and  with  substantial  experience 
in  the  various  fields  of  the  practice  of  pharmacy.  In  addition, 
experience  of  administrative  work  and/or  the  pharmaceutical 
industry  would  be  an  advantage. 

The  successful  applicant,  under  the  direction  of  the  Department's 
Chief  Pharmacist,  may  be  required  to  assist  in  all  aspects  of  the 
pharmaceutical  work  of  the  Department  undertaken  at  pro- 
fessional level.  The  main  duties  of  the  post  will  entail  inspection 
work  and  enforcement  of  particular  pharmaceutical  legislation  for 
which  the  Department  is  responsible. 

The  Civil  Service  Commission  may  decide  to  interview  only  those 
applicants  who  appear  from  the  information  available  (including 
qualifications  and  relevant  experience)  to  be  best  qualified. 
Starting  salary  will  be  related  to  qualifications  and  experience. 


The  post  is  open  to  both  men  and  women.  Please  write  or  tele- 
phone for  an  application  form  (using  the  extension  number  indi- 
cated and  quoting  the  job  reference)  to  the  Civil  Service  Com- 
mission, Rosepark  House,  Upper  Newtownards  Road,  Belfast 
BT4  3NR  (telephone  Dundonald  4585).  Completed  forms  must  be 
returned  to  arrive  not  later  than  the  closing  date  stated. 


NORTHERN  IRELAND 
CIVIL  SERVICE 


A  MANUFACTURING 
CHEMIST 

who  can  set  up  a  complete  manufacturing  unit  to  produce  3  million 
bottles  of  various  medicaments. 

Applicant  must  be  capable  of  identifying  equipment  required,  plac- 
ing orders  for  same.  Good  prospects  for  the  right  candidate. 

Apply  BOX  No.  2687 


AGENTS 


SHOPFRONTS — SOUTHERN  ENG- 
LAND. A  quality  prouct  at  competitive 
prices.  For  a  free  quotation  without 
obligation  Tel :  Worthing  (0903)  5041 85. 

(16/2) 

SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291.  (TC.W) 


AGENTS 

required  for  all  areas  to  sell  our  full 
range  of  toiletries.  Commission 
only. 


BOX  No. 
C&D  2688 


Please  mention 
C  &  D  when  replying 
to  advertisements 


^S^S£Gi  MENS  TOILETRIES 

AGENTS 

required  to  sell  our  well  established  nationally  advertised  range  of 
men's  products  with  excellent  rates  of  commission. 


Apply:  Roger  Parrott 

Victor  Men's  Toiletries 
91  Acton  Lane 
London  NW10 

Tel:  01-965  3478 
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EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  21/19/32s 


Letter  to  Pharmacists : 


Dear  Sir, 

Writing  as  one  pharmacy  to  another,  you  will  appreciate  that 
we  are  aware,  as  you  must  be,  of  the  saddening  trend  of  closures  of 
retail  pharmacies,  now  estimated  at  an  average  of  one  a  day.     In  fact 
from  14,620  in  1962  to  only  10,000  today. 


Gross  Profit  Lost 


About  seven  years  ago  we  had  already  begun  to  feel  the  competition  from 
big  chains  and  supermarkets  able  to  buy  at  keen  prices  a  wide  range  of  traditional 
chemists'   cosmetic,  toiletry  and  household  lines. 

Accordingly  we  diversified  into  health  foods  and  such  has  been  our  success 
that  it  has  been  necessary  to  expand  into  larger  premises  and  now  into  a  separate 
shop  sited  a  few  doors  away  from  our  pharmacy  in  Southend. 

We  would  like  other  pharmacists  to  share  in  this  new  field  and  have 
accordingly  created  a  special  scheme  which  will  enable  you  to  set  up  your 
own  Health  Food  department,  with  the  benefit  of  our  experience. 


fieatHn  Foods 


The  Natrafood  Healthfood  Marketing  and  Consultancy 
Scheme  includes  advice  on  layout,  merchandising,  shop 
-fitting,   stock  control,   special  promotions,  local 
advertising  and  regular  visits  by  a  Natrafood  adviser. 


Yours  truly, 


f] 


Gross  Profit  Gained 


Write  or  phone  for  details 
Natrafoods, 

9  Southchurch  Road,  Southend-on-Sea , 
SSI     2NG.     Telephone:  Southend  615415 


(natrgfoods] 

heqlthfood  speciqlists 


The  only  BEVELLED 
TONGUE  DEPRESSOR 
in  the  world. 

Applicators  also  available 


Also  AYRES  BIOPSY 

CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk  orders. 


v. 


ASHWOOD  TIMBER  it  PLASTICS  LTD.. 

Plyfa  House.  Leven  Road.  London  E1 4  OLW    Tel :  01  -987  6461 II 


/y/tcmou 

pirn. 


winlam 


for  twin  lamb 
disease 


Winlam  is  the  unique  and  established 
remedy  for  pregnancy  toxaemia  in  ewes 
(twin  lamb  disease).  Peak  sales  of  the 
product  are  January-March. 

Winlam  comes  within  the  'Pharmacy 
Only'  category  under  the  Medicines  Act 
and  thus  supplies,  are  restricted  to 
pharmaceutical  channels. 

Current  advertising  in  the  'Farmers 
Weekly'  directs  sales  to  chemists. 

For  terms  write  or  phone  today. 

HODGES  &  MOSS  Ltd 

Harlescott  Lane,  Shrewsbury,  Salop 
Tel:  Shrewsbury  (0743)  51558 


M.C.L.  PROVIDE  THE  SOLUTIONS... 


to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 

Contact  Reggie  Ormes,  M.C.L.  Ltd., 

Castleham  Road,  St.  Leonards-on-Sea,  East  Sussex, 

TN38  9NB  or  telephone  Hastings  53381  -7 


QUALITY 
(RELIABILITY 
SERVICE 
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Two's  company 

These  two  different  forms  of  'packaging' 
for  pharmaceuticals  should  have  one  thing  in  common 
They  should  result  from  efficiency. 
Efficient  development,  efficient  production  methods, 

efficient  quality  control,  efficient  packing. 
And  efficient  costing.  Easy  to  say,  but  it  forms  the 
basis  of  our  business  at  Seward  Pharmaceutical. 

And  we're  always  happy  to  prove  it. 
I  •  Seward  and  efficiency: 
two's  company. 


Charlwoods  Road,  East  Grinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Grinstead  31 131 1  Telegrams:  Seward  East  Grinstead  Telex:  9531  5  TOPTAB  G 


A  member  of  the  Medical  Division  of  UAC  Limited 
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